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AT E R AT AR B TR AR T A RSB B o AL RRAA
BEBREEFRYFERE TAEARK R AAFEERALFHARLES F
TARREH AN ELAZRAPDBLE AR TR A ETH > BE—F#F
B A5 £ B MBI T RBITEA P TR ERMBME - KRR =K
WA AP A % 33210 - ABIFH FHEY> 42835 A THRRA , A TH
b T EFS RS TERETFHES L 416 50 A T RN
o bifh o ARSE R ELH TR ORT - AP RET 8 Loy
ITHEARGE R TR ERAE  BASENDEN  HRERFER
PR R TR R b MBS B T AN R TR R
WEL - AR EH A BRI 0 R TS RIFHZHME - TFRAE
TR GF T -

FISEEE - ARBKE » TIFRIT - Bils

Abstract

This study investigates associations between the personality traits and job
characteristics of employees who left their jobs. Data of newly hired employees
who have worked in the case hospital for no more than 5 years are collected.
The demographic data of these employees are retrieved and exported from the
personnel management system. Furthermore, the personality trait data that each
of these employees have reported in a questionnaire on the day of onboarding
are collected. The directors of various departments are then invited to complete a
departmental job characteristic scale using the Delphi method. A total of 332 valid
questionnaires are returned. The average score of personality traits is 2.83 points,
with “social skills” and “energy spent” scoring the highest. The average score of
job characteristics is 4.16 points, with “feedback from work™ scoring the lowest.

Personality traits affect employee preferences for job characteristics. This study
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confirms that the goodness of fit between personality traits and job characteristics
substantially influences employee turnover. The results suggest that, in the context
of job design and arrangement, hospital managers should consider the goodness of
fit between the personality traits of employees and the requirements of the job to
create favorable medical environments and establish satisfactory interactions with

the employees. The results can serve as a reference for subsequent studies.

Keywords: Personality Traits, Job Characteristics, Turnover
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Robbins (1995) 45 & B ER AT & A 0GR A » L8R E T FHW 1.2 22
15 M - T35 1.5 4% ° Fitz-Enz (1997) 7°4% th A4 R kb9 s A & T34 5
TR R E T ARG TR HERZRBE S —BE AT
Bk MAEABRMEFZRTYEERAMBER A A BHEE
VEBRRK-FHAREA > EEZATRGBRIN B FOHFAREAH - KA
THGNAEES  BIMRTRASE L E T T/EHAR  FRET
FER B S B B B R R B (G BR S RE 0 1991) o ME A
T OOMREERARALR M RAGEFNE T BRIk E R b
H 2 % AR A S T 2 (Dalton, Todor, and Krackhardt, 1982) » #b# R K&
RRAE TR BZARRIR F AT R A B #ikE o) SA80 T A 4 R K
BOAAHREH G 7T AP EAKNFRGESE - BIHRBHEAKOBEL
F A EAR ©

@A 2014 5 2016 Fo9HHARLE RER 0 BRRERSAR
RS FEARE G CIEEEER - BEEF - A IE RIRAL (MEAE) G IRER - B R
BrEmem s At BRREAEF  FFRBARZZ FRBRNEY (&
Bt 2016) BT EBMEHAMB NG E TR ERRASENE
R > BERALPERBERG Y AR AGEE - 8K '
TAEIRG A X G4 TER EF N T A (24 0 2004 5 g F 0 2008 ;
HEAT R 0 2009 5 A BAA - MRHEE  BRFAE - TR 2010 R T ¥
B A EAE 0 20125 AT~ BMEX ~ B E X BWHE 0 2014 ; Porter and
Steers, 1973; Sourdif, 2004) ~ £ & A8 4T & (EME 2004 5 Bl3E45  skatds
R 20065 5w B4 2012 Bl A%k EXR - FRELE > 2012)  HiE S
A (Ribelin, 2003) ~ 3 A8 % M (B 55 » 2013 5 Ribelin, 2003) ~ T4F 4
(Hackman and Lawer, 1971; Ribelin, 2003) + % #Z i& 5% (Ribelin, 2003) + &3¢
WEFAAF BT BIES 2001 iR F 0 2004) AT (BT
2008 ; #2445y > 2011 5 57 &P © 2012 5 Zimmerman, 2008) ~ T E4F M (E 4 9A -

il

o
&
oj
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2004 5 FRAR"- > 2005 »
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¥ % #

$ 20145 FF3de ~ B W @3 0 2014) F -
BB $ & AR5 A AT R AN SRR 00 3 B (16 T 0 2008 5 BR T

2011; FIEF 22014 XM 22014 4ki64% 0 2015 5kR & 2 2014 ; TRAT 9P »
2014) K TAESFEH AR HE GFRBGFA > 2014 ;

¥ % ¥

2014 5 %)
M3 0 2003 5 FRACE 0 2013) 0 SR ZAEEMO R 7 KR RAMAH i T1E
AR B F B TR E £ o A RAE

%

A

PR AT HT L ARIR B T
W H AT An TARAF MR B - AT & R A LR B I A4t H TR 04
]\‘/

Z &
AT BT TR EHE @R AAXETELRR RGBT » #E
AF iRk~ PR IAA R REE o

8l - MRIRE

—\%H&

WA G B AAGTRBERL BT ER 53 A TER Qe
) 58 (R X Ms 0 20145 £33

2 E 02004 BAEER 0 1994 BlEHGFA
2006 ; # & s » 1976 ; Caplan and Jones, 1975; Miller, Katerberg, and Hulin,

1979; Porter and Steers, 1973) ° BR[55 % (1994) 2.5 A @ £ 45 B T 4B ik
B T ARk eyt > e AR T LS T BG5BT A o Bk ek

(2004) i deiitAd € £ 4 B TR AGBE T RDLAMBHERLH T 0hm
A GGAIE 0 3 A AEIRAR B A AN E B ERIRAT B AT ©

RIFLZLHFOH RS AL H > REASRAE A FR > o7
#itide T (51 8 26 0 2014)

\\\\\\

( — ) Wanous (1979) VA#RRAT & 2 & HAMBEA G » 2k A B ZIE A
JFEME BT, o

1. B BB (Voluntary Turnover) : #5 &R iE XM A A E T A d &M -
2. 9k B FAM & B (Involuntary Turnover) : 3§ JE B T A ¥ &
PRI A F AR

TR AR 0 B ok

( =) Dalton et al. (1982) 3% & % vA &y R+ B 7T [& 5 2 Atk e 02 9k
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) AL AR R AR -

1. ¥y REME A IR (Functional Turnover) © 48 TAF & 18k - 28K 2 AW -
Rmsden G KA ERAS -

2. JE 2 &M A B (Dysfunctional Turnover) @ 48 TAF & 8 & B - 2 81 7 &
G o B TR SRR A A I -

(=) RO Ttk + T [ 5 2 T 380k 00 Bk 2 71 T 38038k 00 B 48 <
1. T 3@ #% 84 & 5% (Avoidable Turnover) : 35 I 4 4% X & % H 69% 1 A T A ik
B0 F O BRI, -

3. 7 T8 6 9 (Unavoidable Turnover) © 4% 7 o4 #1 & B i 2 560 G -
do T RIFBRIBER o

(79 ) Genevieve (1990) HHTE A& R A [ 2 + BT 4 2 4o 4 ST &, % 3 e T

Ak -

L ALHRART ¢ 2 T AR AR R A BB — A TAE - (2 — B %
MU TAE BT AR S R AR B -

2. AR 45 A R LA E] 5 — 1152 & R I SUR 0 ALIR A AT
TAR LIRS B AT -

= ABFE

ABBFEBZABAHA R E A — MR BB Fis
2003 ; Allport and Odbert, 1936; Kassarjian, 1971) » ZABA4FH ~ B 4F
W F R EA S FER  AREE - LE4 0 2008 ; Guilford, 1959) » H A1
T ML ZOME (B E AR 0 1985 5 R AR 0 2000 ; A 0 2009 ; ApMa
2008 ; Phares, 1986; Phares and Chaplin, 1997)

RER a7 R FTERTRRARSFE EH > Lot T (5] 8
EXE 0 2014) ¢
(— ) Fromm (1941) 4% 64 BAEAAE TR » o pl BEMA -~ R A ZEHR

RGA A FEA
(=) Cattell (1943) 32 h 4+ REAMKIAR > 5 Rl B LA A EM 22

Frog b LM M BRA M  BURGE AR 204 UM

TP BBRME Btk AN TR -

>
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( =) Rotter (1954) #2 &1 64 R SMEARSFH » RIEAM 1 4015 B & T A 42 413%
B BE RLEEELRLMEARRMG - SMEAK : REEF
AR BINEIRFPT L » AE  BE R MIFA FITLPTRIER

( @ ) Friedman and Roseman (1974) # & 69 A/B AR T » A A @ &
AATE e ey AR AMAE S HARERBAR > BFEFE
Aog@ %0k c BRIAK 5 A AR °

( 7 ) Robbins (1989) 42 i 69 -EAEAAR AT - 5 5 & N SMEMAER st E e
MAEL  HiTER - ARAL > ARER - AR -

(7~ ) Costa and McCrae (1985) 42 64 Z K AMBAFH > 5 5l L A &7 ~ A
She A AR MAEER - ARSRFZWIET LA A

Hoda b BAERNRCHEETR T RSB ML R -

= IFEeH

Turner and Lawrence (1965) 4% & TAE4F N B &4 TAE3R 3% ~ FFBf
A TAERAR > ABHAG  FAEFTRK /Fa M T/FEREMEF
A MEHAA R Ty TR iy RRAA RR R EARE G a4
2013) ° Stone and Porter (1975) 35§ s TAVE4F AR5 L TAE A Bl ey BB - 5
JUTAEGYIRIT ~ TAEPT F o4 at » TR0y 2% ~ @4 ~ A 24 Bt -
AR TAE S #rdnfi s B o€ - AR 378 AR H - TR Bt
69 PSRN (5] B FFREAE » 2015) ©

KWL (2003) 385 TAEAF M B T 40 K R B /& TAE A2 & o B T AE o e
TAERFRR S R IRH - TAE A EMEAPEM AR IR FI/HERY - ¥
#4544 (2009) 32k TAESFMEAR L2 TAER G AR TAEA BO B Z R B - 3 H
TARAF MR T AR B0 B SLERY & H AR o B39)E (2010) R L T
YEAFME R TR e Bt R EMAH AR @ CH ~ BT ARG
BRE

#7 Hackman and Oldham (1975) P& & 69 TAEAF AR X - H 3T R385
M RIS R0 TAESEME 0 R R AR TR A E RS HK R R
AR TR T E4% T TS ErA L %k (Job Diagnostic Model; 4%
JIDS); ' A AR AL B BRI B T A E ) BRI AT E - &
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BATR A M A A T AT B R R R & DS B bk
f& 538
FAE TR L4 AT LA TR ea kil F— AT EH
WA FRFEGSIERE - mMAAFRFRGBATELER » ZBAHEGS HleTF ¢
1. % A8 % HME (Skill Variety) : 148 TAE % £ TAERS BT A B0y 34y ~ A A6 2
% A3 oy Koy A2 g -
2. T4E T E M (Task Completeness) © 1545 TAE# & & e 48 L TR T4E M
JE— M TAEey— N IRty 0 AP AR 2L TR ROGAZE o
3. T4F & %14 (Task Significance): 1448 TAEHAMEA B H AT RGFES -
Jo RIAVEFTARABLET/EHICANTE B CEmERAL I E
£ o
4. TAEf £ (Autonomy) : F4E TEXF A TEFEH A £ Hrr<
BB AT %P TAR & LR AR S o
5. TAE e 4514 (Feedback) : 1448 TAEREGoE TAE - A4 - FRNEF A Y
BMERIAFEHRE > REOBRAREE  FAERTERFHRIE -

MR GE

- Eﬂ:hnin

AT RAMEBAMBEERALAFNYOHES TLFRH L HAAFE
WEAGHFPHRLED B TRRAEH a3 RAAOH T EE(HER ~ F8
REAZ BRI~ FEBAPT  BAR - IRAFFH - LRI RR) » 3t 4t
e s B T AR B LR A P AR AT (R s L5
TR) BE-—FHEFEFELEITEAEIFETRAEFEIIIOTEFRETER
FIBEE -

—“HRIA
(—) ROBEREt
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1A B8

AAADTH ZEHOILMR 58 Bk HELE BB B
WRAR - MRS BLA MR LR -
2. A

) B S L5 4F & & (Perception and Preference Inventory) & % B M. M.,
Kostick 2 & # 1980 FPfazst - S 2B C A8 EFRE YABARE X -
E R B ARG RERRSY > H3RRE T ARBTHEEE
oo RIFLEREADMBRE > TAFBREENSE B EEN 15
S RTINS o T AR —
HEAM e~ A~ TS 7 & e AR RGEEIT AT o B R 5L T 1E
Ay 0 KT ABEAETR o B — IRy (1-4548) BRI ER 0 K FR I 5 =3
By (46-90 #8) Al 1A BE 09 B 4T RN - B A B R BABEXAA > Axtn L
a2 A TR R SO B EHE BRI EE 0> RNEY £
F By Al 1F ARy o ) o B T AR E R R A8 LK o B AA R B AR
MAMEEA AR EITHRAER - i kaBEL Y —EREY SR KEME
ey R sk T2 BENBE —BES > REBARFEN > REE e
A 09 9+ S ROTHE A B AMAE I ® - B8 MBS -
EES AR TP  BAR R IREMEE L AAEE -
3. TARAF M

% # Hackman and Oldham (1975) A7 4 & &9 T 1F 2% Ef 38 & & (Job
Diagnosis Survey; fij #§ JDS) » #4% 32 & &k TAR M 1L & o & 2 AR A & 3w A5
WA RSN - B L RRIER SR AT RS eSS gL
TAEREM — B TRTRESTIE > mIE— T — R efEE s TE
FRN - TAEHA AN ETR TR 2 VRSB ENORE  TFa £
M—-THRATEIEET LA  Baltk ABREB LA FTRIETFE
FE BARBATHE R BAZ - 0942/ TAFE b — TARSE B TAR A B 3b IR A 3k
ATl TR KRBREH AR o &R Likert BE2T R & > o F A w
"EFARE R TEFRE, BT IES Y ForASRTARE
FORAE L HBREANMTETREBRAUIAEFEGREROLE -

LR AT RAAA LB a PR RELA 56— 5k -

A
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AHFF e ARIE Guilford (1959) 42 i1 Cronbach’s o 1% # IR AZ B4 & B A A42 B0y
SF e 07 &SEE KN 035 BIKEE A AL FEE -
AH R BB E S EER Gk 1 Brw)» B & %8 Cronbach’s o 14 4
0.931 » H & # & Cronbach’s o {74 0.920 £ 0.956 Z M » BT AFF R &
TAEMMARR AR SEORFR—HERAEK]) -

& 1 BE B E Cronbach’s o BER

B Cronbach’s o 1&
AL F Ak 0.921
IAEREM 0.939
IAEE RN 0.920
IR EM 0.920
TAEE AR 0.956

HEE S 0.931

(Z) BRIR&EDLE
A RPTRATEFRIENE QMR H 2L GBEEER  HRRAE
AT AAAFERZHFPHARLE L TH - ABRFERABREBTE R
(Perception and Preference Inventory) » #bF] & & #H 78 LA R B g feft - F&5E
R B TASIMAFMLE - TAAFERE  AEOH R LRREFITER
AT RIFEIFFT XM ERTH  REREFHI TR ETRT SO RE
AR AW > AE EEMRANERLE LRSI RIS L

= BRRHREIE

KRB RN DI ] B 2 40 B R DI R B B B AR > SRR R A R AR
I EEANFTH - EF SPSS for Windows 18.0 iEATEF 57 o VARE WM 43 57
HRIZEAANTH FTEH - AR TR A TAFFREHR - LA B A
Z A8 B o AT AASHEH $L TAR AR MEAR B ML -
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B MAEGR

—  BEOWREEEERADERER

ARHT R AR 2 A % 33245 o MR @ 0 otiAl 93.4% (310 4%)
B AR 6.6% (22 43) 3 F#s 0 A 31-40 RAL 44.6% (148 42) & % » Lk
&5 21-30 3%, A5 42.8% (14245 ) B4R L7 &1 » RIGH 6 76.5% (25442) Bk %
HAARET @ A RAE 45.8% (152 460) &% % 5 0k B4 7 @ - IR
15 40.4% (134 45) &% % 5 BRI IE 2815 89.2% (296 12) &% % 5 F & M
K — 15 68.7% (228 42) Ak % (%K 2) °

R2EFAAODEZEH

A H B (A) |t (%)

TR

% 2 6.6

% 310 93.4
SEE G A

21-30 3%, 142 9.8

31-40 & 148 44.6

41-50 3%, 30 9.0

51 &AL 12 3.6
JEHRAK T

P 254 76.5

R 78 23.5
HEASE

Y () 2T 18 5.4

k& 152 45.8

24 144 434

B+ 18 54
R R AL

I 134 40.4

Bt 26 7.8

AT 65 19.6

Bk 107 322
R

EX s 36 10.8




144 EEMEET HFH=4% F=M

K2 ERAAOEZEHN (&)

A H B (A) ‘K (%)

FEE 296 89.2
FH

ki — 4 228 68.7
1-2 % 39 11.7
2-3 4 43 13.0
3-4 19 5.7
4-5 4 3 0.9
545 E 0 0

=~ AI8HFE

ARAFH 3190 78 - BR8P F 9 4283 5 - dhiAE 1 et 27 R
T35 5 3.62 o 5 AR
At 18 #  F3F N4 1.69 & ; AARAES H @kt 36 4 0 FHFy
L AT2 o TARRARR A A Em kit 27 FHFE L 324 5 5 HEBEE TS
w3t 27 R 0 F3IF 5 4 2.85 o RIS T ST 1878 0 B IF 5 42,055 ¢
tRMEE TR TR oS TATED B ARKAKD) .

&
é-\:
B
*
qul.
=
[\
3
(5
-
35
3
%
‘%:
™
(o)
%
-
o
\%F‘

* 3 ARIFERRMER

ARAEH T35
s 3.62
AR 1.66
& EF R 1.69
A 4.72
I AEREE A 3.24
iy Y 2.85
ARAE M 2.05
Hpk 2.83

AR 332 A

= ITEEH
TR I 5 416 5 0 RSN TGN B 4265 5 T
VBRI F 5432 9 T EEM-TFHHE L4385 T4EH M4
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FHEFENLA08 s TEEBEETFHEFNI L3374 c ERBEGEF»AT T
ERM ) BERS  mA T TEeE ) BB ERIKGLEY) -

x4 TEFEBRRER

I AR T35
Ak S Ak 426
IAE R 432
IAEE R 438
IR EH 408
TIAEE AT 3.74

Hpk 4.16

« PARBYEE, Ed T IRkt AR

R HE AR Y HA AR AR M 5 & (e R S FTR) 0 48 R AR £ 48
BMlo# s TSRS BT TEERM ) (r=0.114% p<0.05)~ " T4 A
EM 5 (r=0.123% p<0.05) * " THE@E AR | (r=0.138%, p<0.05) ZFF A -
CRRMEME | T TAE M | (r=0.115%, p<0.05) ~ " THE A EM ) (r=0.116%,
p<0.05) 2R F EAAB o " TAEREEEA S # T AR S A (r=-0.137%,
p<0.05)~ " TAEZEM | (r=-0.126%, p<0.05)~ " THEEFEM | (r=-0.155%,
p<0.05) " TAHE A EH  (r=-0.117*% p<0.05) " TAE =AM | (r=-0.152%,
p<0.05) % ZHAF AAAR -

+£ 5 AIR4FEH T/E4F M Pearson HHEA DT

AMERR e omy A% RZ IH B

R4 T

HAE SRt -0.051 0.079 -0.024 -0.011 -0.137* 0.044 0.099
TAR RAME -0.023 0.074 0.028 -0.023 -0.126* 0.033 0.115*
IAEERME -0.054 0.114* -0.004 -0.003 -0.155% 0.016 0.075
TAER M -0.051 0.123* -0.011 -0.023 -0.117* 0.005 0.116*
TAEE A -0.106 0.138* -0.058 -0.023 -0.152* 0.024 0.007

3% %k p<0.05
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f-HRAER

A RAER  BEEMRHEKRYE T A #WAE - Friglt  F£%
R —FF ~ R RERELL AL RARAFEZEAE S H - BB K
RERBERE T diE % 52M  FRERIRFFAERBZITEMLER
ABPL(ET] 0 1998 ; BIHMH > B E - TEH 0 2013) B8 T XAFELA
Boaii R RS Fé  HEFRARAELHAAN R ERLERIT LR

BERT(ZFM 2011 FRER > 2008 ; HATHA  FlidE - w o - AtEm
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Abstract

This study investigates the interrelated relationships between constructs
for health product consumers. The medium influence and group influence are
the external positive stimuli of consumer-social venture identification (C-SV
identification) and individual influence is the external positive influence of
personal relevance. In addition, consumer-social venture identification (C-SV
identification) and personal relevance are the influencing factors of customer
citizenship behavior (CCB) and customer participation behavior (CPB). This study
compares the proposed framework with three different rival models. The results

confirm the appropriateness of the proposed model.

Keywords: C-SV Identification, Personal Relevance, CCB, CPB
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1 MRS E I F A 09 B 4T % (Bearden and Rose, 1990) © ¥ 4 5F 64 #F
R E I BB A P ey AL SR SRR T B R R LR R ey i Byt B R
¥ B R W7 % (Kukar-Kinney et al., 2016) °
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= HE3ZERRRE

HEHFEBIH R EHRN > TR BEG TR RER LKL
Bodwb o BRSO M RERFNIEREFREXZHEE AER
MR R RAEH - AT ETIHTHOEHZHRCE D » BFMAF K
(Group Identiflcation) T fx £ 09 R L B A R b & & SR g &%
2 &% A R 58 09 i 45 M (Bhattacharya and Sen, 2003; Fombelle, Jarvis,
Ward, and Ostrom, 2012) ¥ % 64 #F 2 ¥ 42 th 74 & 4L 2 3% F] B (Consumer-
Social Venture Identiflcation; C-SV Identiflcation) * 3% & A & #£ & 3% B & 7T
HihH A AR R IR S H T H AR e A R S 9185 B 47 & (Hall-Phillips
et al., 2016) ° 7H # 4t % 3% F] & (Consumer-Social Venture Identiflcation; C-SV
Identiflcation) ¥ 4 5T 4 #% &4 48 35 A P7 48 Bl 3 4 & 4% A\ (Engagement) ° &
AT B RE g8 CL AR B 0 g AR ST R 48 E 69 1 3% F 4 & # O\ (Engagement) f£ 4
¥ (Share) ¥2 13 4% (Trust) & ¥ # /%8 £ & A & (Laroche, Habibi, Richard, and
Sankaranarayanan, 2012) * i /£ L AT A B 3% 25 o= B (Argument Quality) ¥ 2 /R
7T 13 & (Source Credibility) #F 72 45 & » i v & 1L 8% 48 38 04 S 50 7T A M oL
By R A Prik st o duAE oy ik & 98 7 /2 % 5 3 (Share) $212 4% (Trust)
(Tseng and Wang, 2016) ° B b » ARIF LK TR > TTiFHesmBbouH 69 T4
SRR TS S AEAZ L > @R B A A AR 4 5k L g b A S L M sk 0
N &M (Engagement) * M sbfE & SR NM LG HE X H FAETRBER - %
AUt RIEERE D BEGREE R H ~ RIR TS L) AR 3 8 (AR 5T b i) #7h
i A R R R R BT AR R SRR

H, "#BEF HAEFEN "HEAIRRARL , ABRZEQTE -

Hy: "RBTEE, #$HEE "THERAIRAR, ABEEEGPE -
Hy: TaERveit  HEEH THEFRIREAK, FBEZEQRE -

M- BERE

JE o B i ARG R ARAE A SR 0L 0 H B A B A R R R A e 8y
R RRBEREFHEEALAMBEIRTR  FIAS - S
EAE RIS o FAE R 0 25k > BB EIRE AL RARE L Sk & a8
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L RAE R PRAEAR B E 3R ARFI B 5 B R RAE &2 Sl & EmA
% % pe A 5 (Hall-Phillips et al., 2016) > 74 & % 7T 4t #H 5 0a Bl w93 8 > HiB
i BRARGE AR B 4 sk AT AR TR 3R 0 B il AR iR ST s -
e MRy N B LR 0 N 8] R AR R HE N 5] S 6 AR ST R 49
SRR EATRERN c HMEFB S HRBEANA LA KA ED
AT T AR L 2 B 2R Bk T YRR B 1k 4k 0 % 4% (Bagozzi, Bergami, Marzocchi,
and Morandin, 2012) « B b+ #F %4 & & 69 4E B 2 A M (Social Media
Engagement) =T 34 7 H & $0 o  SB  AAR SIERR 408 L HE B AR R
By PEIRIBLE L o PTR00R R R Bk 0 U B R L B H R A e 0 R T
B BEMRABEMGSRIEETSE  REANOELARE L HEH
H B 2R 8] 8932 F & 51 (Identity Attractiveness) 1R 28 5 7K & & ¥\ 3] &,
B T8 F 953k 00 57 B SR B R ¥ LA N 3] 04 [B R 9 ERIE o H B B STAE 2 8] K
R QRN - A BB HE - B T REBRAEHERFFLR
#94% /~ (Bhattacharya and Sen, 2003) ° 3& 5] % 5] 14 (Identity Attractiveness) Ff
35 09K Tk AN R ARAR L 09 &R IR AR R e A B S
™ 84 Bl 1% 1% & (Ahearne, Bhattacharya, and Gruen, 2005) °

12 5% 5= H 69 B & & T M (Self-determination) PT R & 84 & 18 5% 7 5 5 &
L& A A &RZ KRR F 09 k23R4 (Black and Deci, 2000) ° £ 7T /&
A B T AR RAGE E » B T{ERE 6 A &k T M (Self-determination)
TRMEH B T AEIFER G TAERA S R R ey A £ (Spreitzer, 1995) ©
AR B R @G o BT AR A PR ey SR
A (Social Media Engagement) $2 3% [B] %% 5] £ (Identity Attractiveness) =T 1
B EE L BRSPS R B EEARA I RAEAEA SR A K
i B L AR AR F 04 B 4k R T M (Self-determination) dbAE{E£E 384 » I8 7T #4435
BOREH AR R A ST E R AR AR A K -

h - EXERYT

HEEARE N RS o H B RAE ARSI S0 B R BB (Personal
Relevance) A FH £ X H EH B H A EHBEREMREES LN ETEZN AR
% B % ° #& 4% Glynn, Taasoobshirazi, and Brickman (2009) 7 18 5% %% 5 & #%
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o9 BF 45 B 0 1B RE 5 F 69 3 #% (Motivation) T #| 4 % N & 3 # (Intrinsic
Motivation) ~ 47 €7 #% (Extrinsic Motivation) * B #& %% & 4% 7 (Self-efflcacy)

B & Pt T M (Self-determination) ~ A & Bl #f 14 (Personal Relevance) 2 £ J&
(Anxiety) % %18 @& o A 4% ¥4 (Personal Relevance) T f% & ¢4 A3 7% & (B 5%
HEMFhARE KRG BAZERBAAN G B o L£AATH M B K ZEF R
5 0 1BEY A RIRAESRAE A KB BEE (Personal Relevance) 8942 % » 7T A K 2k
1R B K2 F Edh by By 3 A t (McMillan and Hearn, 2008) ° i 2537 4 B
B R BRI B R D M B AR B A AR IR SRR AR B R ARy B AR
ME T RRZ G E R R A S B8 KA B AR &8 & ) AR IR
(Thaggard, 2010) - sLAEMEEE B 4514 B K& KAE BIR0R ST i — &
B2 BB 4 4T & @ %1 (Deci and Ryan, 2000) © ¥ 2 0957 5% £ 22 % B &
Bt (Personal Relevance) ¥T & 8RR 4% B % 18 K AL AR 69 5P 16 R AT S (A BE 69 B 3%
Age 3t %8 1% 45 oY 1B 82 4T & (Nikou and Economides, 2016) ° F b » K#F %
I LB H R > BBERBES T AR R GRE KT H T
5 A B AR A R o h B H B RE S P 0Y B 4K B B (Personal Relevance) 3 2
% ARG ORGP ERGRENRERITS - AT RN E
GRS R AL © SR FI R MR8 e M) A B A MM B4R o
IR

H,,: " ERRAN, $EFEe "ARMBNL, FREEEAEE -
H,,: "32ER5IM #AHEH "ARHBE, ABREEQBE -
Hy: "B&Kkeh, #EFE "aRMBNL, FBEEEAEE -

N BERRITREBESZRITR

SATOIHT R PR F] 0 B a9 O F 48 1% (Word-of-Mouth) #2 £5 - 4& 3% M 8y
MR B &R F T FY R BN RAT & G AR A7 A B o 7] 2 3) 3% 7 84
% — 445 & A B — % (Rosenbaum and Massiah, 2007) ° B8 & 2 R AT & 3 4F 5
093 Ty AN 0 AR B M PTRAR 0T & R F R A R 09 85 & IR A (Groth,
2005) ° BA RN RAT & & & B4 # (Advocacy) 89 5 » BE B H# ey AR
RAT & @ i% i 1E &) 64 2 H- A48 1% # 4% (Word-of-Mouth) » 38 {12 4L & A & 3
28] R TG R AR R 0y —FRRAR o AR E R O FAR AR ey B X &) B R
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0 TR R IE R 095 3R 0 HAL @R 5] B % Rl B B B 3% #FF (Groth, Mertens,
and Murphy, 2004) ° ¥ % % 1E & 9 2 F-48 1% (Word-of-Mouth) ¥ & - 3 3% M4
Y IRFG B SR FF U R R XMEENRATS » EI1F BB 1w B A 3 R
o % — &2 4% & A B — A% (Rosenbaum and Massiah, 2007) ° B8 & 2 R AT & 4%
R ATy e 0 BAR B M PTES R AT S 0 2R F B A B R T 04 5 B IR A
(Groth, 2005) © B &N RAT & £ 41 5 4k B 1% (Social Exchange Relationships)
TEWNETEEAG  THRERMEAG) B TEIMMRGRSERF > BT
TREEH AGEASTHREESE  MERNEHERREVEZE TR
IF o 64 FE - AT TAE 93L& (Cropanzano and Mitchell, 2005) ° #&#% _E it #F
R TR EANRITL T ORI LGN BEIRRARGEI TR
A B o AT REAE AR RBEEE N RIT S MIBHE E T 7R
A

H, "HEREIZARR, #HFLA THEEZARITA HBREEQBE -

Nikou and Economides (2016) 742 i 49 B 4% Bl %14 (Personal Relevance)
% Yi and Gong (2013) P #% & 49 B8 & - K 47 & (Customer Citizenship
Behavior) * 5 AIRFHE BARAE 2 &l B H AT E R X R #AE - NASRITE
AWBERBEARATS - Hb o RIF LR - AEMEI A Mg RiELAL
AARey304m € —F FEZ AR 6947 % @ & (Deci and Ryan, 2000) © H 3k
T s RN RATS PO d B Reey M IESiT L A R BB B £
BRAAIES BARA M o A REF A KRB BT TR E N RATSZ H I
RETF IR

Hy,: "B RBBE HAHEFHN "TREEARITA, AREEQBE -

HAMAE 5 AT B 09 R R B AE B MR 2B 2 3] RBTH A R T 09 Rk
o TR AN E RRBERG AR c BETHA A RA L T
F 3] 0 F MM 75 R I F 2 8] R 09 IR 5% H (Keh and Teo, 2001) © #
B S PSS ST B G A LR T SR A e SRR BT 0 SR H
18 15 2 B A2 7 Ak 2 09 % 55 % B (Bendapudi and Leone, 2003) © T £ 5 ¢4 #F
% F kT4 %A R 3 R B (Consumer-Social Venture Identiflcation; C-SV
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Identiflcation) » 3% .2 /4 B 4L 2R ) R 7T 8 7 H AL UL BE R IR 504 & Hmpe
B 4K R 4y o F % B 47 4 (Hall-Phillips et al., 2016) » &4 P& @35 &%
SN B R TR ISR ALy o BINA R E AR Y ARSI
AT & 000 B P A 3 A A4 F (Information Sharing) #9150 » BAE 4
TR 3R A A T A A A % AR 1 (Lengnicl-Hall, 1996) » {4 B8 & 71~ BA R
5 F ok B E ML FTHAL N F) LB B T 0 AR B TR IRF e A RIRFS
RAALO KRG E M o AR EEE A5 F (Information Sharing) 4 B T - £/F &
IR EMRABRAZR Y e el &% B R AF B #4584 IR 7 (Ennew
and Binks, 1999) « #&4% Lk #F %R » TIFABAE S HITL T O ARRF AL
S FIH AR RIS FAAMREFA M o SRFF REANH T
R ) B E 5 JLAT B W R 1 T FIMEAR

Hy,: "HERRRRAE #AFE "THAZLEITA, ABREEQBE

TR EF AR A KRB RKRARIT S BARE R HEE G MBI
F BRI 3L & oh BB #4948 B A 3R (Dutton, Dukerich, and Harquail, 1994) -
W& F R B R4 A A& B B4 (Personal Relevance) ¥ 1% i# B A A % i
KRR AE 03 RAE AR S RE oY B R0 S 3 B 5 15 4% e {8 8% 4T & (Nikou and
Economides, 2016) © A BB & 4 /T &0y 2 ¥ ZIE] - EA G K2 LM
(Personal Interaction) 8 AL 5 28 F » A B KELEMIE 6L EIBA
Ml (IR ERBEE - MEME TR)ARMAGAGRERE  SERAGER
B 18 A 842 P 09 — 18 £ % H % (Ennew and Binks, 1999) ° T 45 %0 A & % ¥
T&Y E A Ree) g B ERITLI A KRBT G AEE RALES B AR
B RAAEA M o AT REA G RN ERESFIITLZ MBI E T I
B3R

Hy,: "B &M, HAELN "TRELETA ARXEQBE -
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2 -MAEBLE

— » REBURIEM B R ERIR X RIRIR

AHFR B AR AR R ALY AR LA R M BN RAT
LIRS AT LB B 27 8K 0 B SRR R B A 5] A AT Tk
PSS e B E AR 0 AR AR R ey SR - S ey RAE MR &
BOSRR AR R Akt de T (1) 3B 5 0 Ak A H A IS AL R b T4 04
i AR A b A AFPE 09 B 4e 0 A Tseng and Wang (2016) 42 i 69 #7278 78 i
FHE 5 (2) IR TIZ A4k A & HAM S5 AL BE b BT IR A G A ARG A B F
AARIR T 15 L 64 e 0 VA Tseng and Wang (2016) 4% 1 69 87 & #2878 %5(3)
AR PGB Bt R ARAE B S H B AN A S E YA AR L RAZ L 0 A
Kukar-Kinney et al. (2016) 2 & a9 R ETHF 5 (4) AR EHRHEANS
H B H HAME AR A o IR AL BF 69 £ M 0 2L Hall-Phillips et al. (2016) 42
oy AR EATHE 5 (5) SREIR G M L B HAME R A SR T
& F) B » ¥A Hall-Phillips et al. (2016) 4% £ 69452 A EITHF 5 (6) A KRAET
M5 R HAMERRE A SR B 4R 6 A 1542 L A Nikou and
Economides (2016) #% & 64 #7 F A A 1742 5 (7) H BALRGRR R & H &
FHE RARME & o0 09 B R ALBE & & 15 B B $132 5] » A Hall-Phillips et al. (2016)
R B BACARATAE 5 (8) A R MBEIL LN B &1k A G BARGE A S ¥ i
ABAE RAE B ey B A% A2 & YA Nikou and Economides (2016) 42 i #4457 & #
AT E S (0) BEXNRITE L BH AL RRMEESZ A M0
7B R R E A S 948 25 - VA Yiand Gong (2013) 42 e 42 #8474 2 5 (10)
FABR S SAT 5 200 B H AL AL RARAE & 5otk B £ M0 S 0L B E & b 094 8k
25 B AR RS > A Yi and Gong (2013) 32 sk 894878 # 2R B ATHF & -

AR AAAAL S LT ANy o HEMR LR ARG TR
WA TG R o EP AT AT SIS BN BAERN TR BT
RIRTAZ B AR PLBME AR IR R AR BRG]  H B AR RGR R R
FE B RAT & SLRE B 54T 5 S5 A @ 3% ) 28 56 4% b 25 RJE 2 % (7-point Likert
Scale) » M-k & & & A4k A & 4% 78 R E ¥ & (5-point Likert Scale) VA &
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A2 R HPTIR G 0 A A - 4 RFF R ALA SOMERE -
= BERREHEDNEIE
AAREGAFRAZEHERBRFERSLOE TR - RARIELR
L2 R AR R ROOE TR IR R EARGE R SR by %%%*Ki\“ﬂ‘)ﬁm(@&

¥ o KO RIH R LI R R B B > HLAS RIFKA KRB E T
X HER ’“%/\EJU\B\ T AR5 BT 64 5] 3 B ARAE R S 00 B AR A

M P RABITEF R ERSH ©
R R EFFEH R B %ﬁﬁﬁ F o AF AT T AR A SPSS & AMOS

B RAEN AR s AR RS ERE s X ETo4 - AP AR
AT SPSS &3t AL EAT 547 5 M BB X 57 A2 A AMOS #est 3kl
AT -4 0 3B AE ] & 4 O A28 A (Structural Equation Modeling; SEM) #HE& 32

AR
/\ F__l.

= &R

ZFEAR B B AR RS A B AR LR RS TRANEESEH
NEHFEFENER BBARE 3‘1'%—3‘&153%%?3% R RAEAR SN =
R T X BRFEAFRIGIRETEAENERELEMEL  BEB =
AR EATE B AL 0 G AR 36 MIEHT R T T AL BEIRAE A SR ehH ‘é%%‘
WAT R BRI 0 RBEAS AR ARFT 7B AR N B0y BN R
Sy RRARIE 5 B R BOA 166 4y B EAT U BB ARAE R A mhinh &
R BREREHZ N BERAIAEE ; AV 500 4 P & AT KAL) 48554
&y 1B X B A 0 AR FERL » ARELR AP R A B A0y B B BENE o KA R
AR B SR A BRI 166 4 0 Fn IR IIRIA S Rk 2 — B B AR AR
B AR AL 103 1 HHARAE S 62.05% ©

w2l L B 77 ik 4 R R RRAR ) B AT R AR R AR B U AR R &
R KRBT RPTA AR A X A 72 % A4 Hair Jr., Black, Babin, and Andersson
(2010) 32 & 0.5 8942 % » % 7uA8 Bl -F 7 (Squared Multiple Correlation; SMC) 4
Al 4L 3Z 2| Bentler and Wu (1993) 23869 0.2 4248 5 23R E & 6913 LAl A7 A2 18
Nunnally (1978) # 3% ¢4 Cronbach’s o X 7* 0.7 64 P48 » 887 A #F % A A L4k
WA RIFIEE s RAEKE 7 & &g F 4 0.6 40615 & (Composite

2
P>
>q~

WM
P

W



EEREAEARHEZITEMERN EFZHR - HREN  HHAER=_Tm&HRILE 169

Reliability; CR) & 0.5 “F#) % B % 2 & (Average Variance; AVE) ; L iz 5% 4
REBT A REAAIAG LA TEMAH M - EEBREHRY 0 AR
R & & 3] 2% % % 4 & Gaski and Nevin (1985) ¥ Fornell and Larcker (1981) %
oY =28 42 B (4 vy A @ 64 A48 BA 14 B N7 1 #1485 A& %9 Cronbach’s o 12 ¥ ~

SERCP 3 IR G P AR RN R 4 B L T e 4 Ry AR AR )
SR R B RAT 6 B R B -

BMREGER

— » IEUE SR B ARG REt I

AHFRIEX B A 2015 F 11 A 12 BAesk A KRR & 7 K88 0 ik
ITEFEERSH #2015 F 12 A 15 B R AR AGEL > 3£ Bk
Fl& - 483 e B AR 2L 500 4 0 r PR A0 —ROMA A e AT R
AREHME BB LA TEFLBMERE  AAMEL BN AZAES
78.60% » H- A3 A F PR & B I 164 4 (41.70%) ~ M3 229 4 (58.30%) °

AAFRARIE DB E & (2010) B8 B Ay A M2 8) Trendgo Research 74 2010
7 A4HHTE E— Y B SRR B R ARG RS 097 B R AT A 69 R
EAH BEAMR M E AR A R CEMRIAR - EATF F AR (Chi-
square Test) #9 i & E 4 € (Goodness-of-fit Test) * & RE I s T A W EF
A B 0.334 0 B KB p-value & 0.563 K74 0.050 ki #8% > &
FIEBJE BAR 0 BPARR AFT AR A A0y MR Yo fe] S22 B & )RR R R A
F& 2 &) Trendgo Research 2 64 M 3] tupl 4 4n » B B ¥T 2858 RBF 2 A bk A
Fo 2 B A EARAE A S B B A MR Ll A T o R AR AMBA L R H
Ay 2 RFEH AT AL (58.30%) S H M (41.70%) ; EFH T @
FRXH A 2130 RO H B H & $(39.40%) 0 ok & 31~40 R0 H B &
(30.00%) ; ERBFRE & > TRAFEAKRFEGEH 9 FE &K % (69.00%) °
Rk B 5T IR E HH (20.10%) 3 A-FHERA ARATE  2RXEHA Ak
A 30001~40000 &4 7 & % 5% % (39.20%) » -k &FF A 4N 20001~30000 64 74
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B4 (22.60%) 5 BRI T & 0 L RE A BARA T A KIS (54.20%) ST
15 (45.80%) + EATIRE W T & 0 XA AN B R E B H B R £ (50.60%)
R B R R IENE R (21.90%) s B RR T @ 2REAE R EA
LB EEER S (41.50%) + R & HHAIEE G HE EH (32.80%)

 HEBEERRA
R AR IE S TA By 82 F 15 A B 5 B A 8 AR KSR B ik 4 B

Ao fF Tk RMAEATAG I 0 ATLE 77‘:1&32’75*%5?1‘ HILA
BEGT LM AAABKRRE - ARFFr 2R AEESREM RS LA
Je BRI A L & A £ )8 (Podsakoff, MacKenzie, and Lee, 2003) °

4% MRl BF B 3% IR Eichhorn (2014) #7302 B 7 ik 4 2 E4 4R ﬁ#%i -------
R PTIR B0 =B 7 ik 0 HFR VAL 69 =8 % & 5 %] & Harman B F4%

% (Single-factor Test) » 3£ [F] 7% /£ B ¥ (Common Latent Factor; CLF) $2 2 5] 4%
304 Z ¥ (Common Marker Variable) R i 17 3t B 77 ik 4 B MR 09 F £ 40 A] ©
AH IR A Z A8 X AR EAT F &M AT b 4 SR 09 5T 232 4 Harman
T R R AR AR P B ik 4 R P A8 4 % 59 (Eichhorn, 2014; Harman,
1967; Podsakoff and Organ, 1986) °© A& #F 72 st #& #% Podsakoff and Organ (1986)
09323k 0 12 4R & M B & 5 #7 (BExploratory Factor Analysis; EFA) » 8] 45 &
BRERBANERT > HE —AE T o9 #2HE & 45.867% » 3£ K 50% ° s
g o REF R AL BRI E 2 B B4 B F (Common Latent Factor; CLF) ¥ 3k B 4%
304 3 # (Common Marker Variable) * 2 CLF 89 FH % & 7% % 0.658 » % 7]

CHBE T AME S 0.68] ﬁ%i@rﬂ%%‘ﬁﬂ%—éﬂ 0 AL R T 5 BT 45 3] 2
) ﬁﬂ;xﬁ—féﬁ%fr%zﬁ BIE 7] % 0.4330 #2 0.4638 © ARIE B B4 B T LR

STERAE T K] CMV AR BB 154 R (43.30% 3 46.38%) » jﬁﬂn
% 50% > E T AT AT RIRAR T H LA LR RR T HERINREDE
% — IRy iEAT R B T B3 E & 547 (Conflrmatory Factor Analysis; CFA) %h’“
A#F R AL S0 EARMANE B TRl RBAAR A 2R
MRHE 0.5 AL » AR R FEREM SO BECEE & R ('=10561.434, DF=1175,
X ’/DF=8.988, GFI1=0.336, AGFI=0.280, IFI=0.531, CFI=0.530, RMSR=0.174)
K BF 7B A e i E & R ('=3539.268, DF=1150, y’/DF=3.078, GFI=0.704,
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AGFI=0.672, IFI=0.881, CFI=0.880, RMSR=0.180) tt#:4% » ¥ B F B 58y
BAEE AR E > BT BRRACRFEARAGTHIELA 2R LEFE
~~~~~~ SRR EDE -

RIEBAZ RPN OEMARE AR ARG E T d o &4
aﬁﬁhiEAA0@1LO%T<H’HQOﬂMws%l%%ﬁ§$J&
&-#878 % 7uA48 Bl -F 7 14 (Squared Multiple Correlations: SMC) 474 0.477
% 0.878 Z M » ¥ 55 & 0.2 49 SMC & 3% Az 2] 42 % (Bentler and Wu, 1993) °
R TP R AR R 6915 (Hair Jr. et al,, 2010) - A &@AE 7 & > &H&E
Cronbach’s o 1% {4 4~ 0.880 £ 0.955 [ » ¥ 5 # &2 % 3£ 2% 89 Cronbach’s
oA 076948 - LB ERBTAARESAAREG T LA TENR
(Nunnally, 1978) °
ARFE T B B 2 AR R AR & B 5 B 615 4 (Composite Reliability;
CR) 7 & » & H: & 69 CR A A% 0.881 £ 0.954 = M) » ¥ 454 0.6 89 CR 14
WBIARAE L T S B 3R % (Average Variance Extracted; AVE) 7
@ 0 &M@ ey AVE A 0.599 £ 0.808 » 39454 0.5 89 AVE 1A A% B4R 48 o
ARIE B AR R & RIE T RS R S A R ey s & (Bagozzi and Yi,
1988) o 7 # % & Jr i@ % Gaski and Nevin (1985) #2 i ¢4 —*A #E B & Fornell and
Larcker (1981) 4% th ¢4 5 = B4 8] » S ARFF £ &A@ LA RATF6I B B ©

- FEBIRR
— ) BEGBIRIDON

%%J&%é‘%?ﬁﬁ%ﬁﬂ 69 ¥ FME KRBT SR AR A XS 2R AR 04 B i
A2 BATHR o BT R ARYE Hair Jr. et al. (2010) #9383k 4§ = AE35 420 L 187
R K e ] A A B A2 R R 0 XA IS AZ FI B 4 R & /DF=3.078,
GFI=0.704, AGFI=0.672, RMSEA=0.073, NFI=0.833, IFI=0.881, TLI=0.873,
CFI1=0.880, PNFI=0.782, PGFI=0.635 * #8 = AFF 78 3L 3 4 X BB 48 X A 38 /&
RIAF o



172 BEBELF F+=% %=_#

=) MRERRE

BRI AR T 5T Ay 0 KT RAIR A AR X AT R E T R R AR &
Fe REHCR o BRBR © B 1 & ASF RRE A MBLE 0 1E TR 0 &R AE
GRARERESBEAGHWABETESR  TARGERE LY  2HEBR
AT 2

(=) BRBIREDITLEER
PR TR MR A 0 RETR A SN e =B 5 F A (Rival Models)
ﬁf&%ﬁ%%’uTﬁﬁﬁ BXEHETE LA 5 R RS RAER
TR - AR F — A5 FAREE TR AT B T oy 5 &
H (Argument Quality) ~ 2k /R ¥ 15 & (Source Credibility) 3 #£ 52 bt 2 4 (Social-
comparison) ¥R 7F HL 37 A & 2 R 4T & (Customer Citizenship Behavior) #9352 ©
MRS B H A EFRE E AT 0 A LI F E ooy 48 B E A (Pitta
and Fowler, 2005) © 74 & &7 8% 8§ & o012 f2 I ALBEAR B 4856 o AT 3S R 693
25 5% H (Argument Quality) 5 2R /& 7T 12 & (Source Credibility) &% 2 H 1 7H & %
HAa B A AT R B T o dbdh 0 A AR LB RY T TR A IR H E S i
BFEWERIAEE SR A AREE - MEeDEIH T 0BT
(Bearden and Rose,1990) © LK 694 % ik T £ Bdh AT @ 72438 L4 F & b 48
MBER > > FEAERCHIL  HEHET LT HOCABT ATOAAM S T2
W BARMEREER P EMAMY o9 £ % A % (Bearden and Rose, 1990) °
THAFOFRIEE  HEEARETET 0 BH R GBEENRITS (Customer
Citizenship Behavior) ¥ 8 & 4- #2117 % (Customer Participation Behavior)(Revilla-
Camacho et al., 2015) ¥ & st 6y TG4 E A — T ey 4 M - Hb RF TR
S BR ULRY R BB 25 B P 09 3% Bh oh B (Argument Quality) ~ SRR 7T 12 & (Source
Credibility) ¥ #+ 22 b # M (Social-comparison) ¥ B8 & A &, 4T % (Customer
Citizenship Behavior) £ JE ) Bl 44 o # RFF 22 5 #F RAL R ILAC A2 e 5 R >
¥ohe THEESRE ) TRRITAEE ) DA N H T EEARITS
B ERLHFREE —  KFRE @A FRER ARG AFE T E T
34 25 5% 'H (Argument Quality) » 2R R 7T 12 & (Source Credibility) S+ 52 Ho M4
(Social-comparison) #& 3¢ Jt #1784 $147 % (Customer Participation Behavior)
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ik LR BB

ARTHR
2 01214 N Ri=0.669 R=0.263

il | yi=0.12 y .,
____________ | \N-.... J‘ifii:?.:‘.ﬁ]& Pay=0. 282940 ﬁ‘s',;-[(_g'fn,
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| F1=0236%%+
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AR Yau=0 361444
24 *T—__-—‘\_ R=0.515 R'=0.260
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l peosiees | vl BAMEH e
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IE DO p<0.05; **: p<0.01; ***; p<0.00]

B 1 AARBBIRBEE IR

BB RIARSE TR REGRHOER > Bm THEBRY T RE
WﬁﬁJﬁrﬁimﬁ%J%rﬁgéﬁﬁ%J%%%%%ﬁ%ﬁmL°$
B % AR FAR AR ARIE S AR A — A e B RSB BRES 0 b
k1 THEFFEA— %%m %%%EJﬁFMﬁW%gjﬁr@ga&
iTd ) WREIEEIAE RGP HFRA e T RRTREE B T E
BHEITE ) QBB LEIRAFZFEGPE > HILRAFFRAZ IR —fEF
RN = B KA BRI Ne TR B H L T ARRTAEE ) T AR

veard

AR TREARSTS ) T RES AT RERE IR = 0 &
SRR N AR BRSO R L > IR ARPT R0 RAER
A o

A RABRABEA A FFREV G > ERE T AQGh E = H)
SCR (kR T 1% &) #i2 SCM (#E R Fu #5M) ¥ CCB (A & 2 K 4T &) A CPB(#A
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ﬁg\\\\ RARE | REPRE- | RERES | RERE=
AQ— CSVI 0.236%*** 0.23 %% 0.236%** 0.232%#*
SCR — CSVI 0.121%* 0.119%* 0.116* 0.114*
SCM — CSVI 0.560%*** 0.564#+* 0.562%#* 0.565%#%*
AQ— CCB N/A 0.561%** N/A 0.566%**
SCR — CCB N/A 0.150* N/A 0.166**
SCM — CCB N/A -0.076 N/A -0.063
AQ— CPB N/A N/A 0.119 0.151%*
SCR — CPB N/A N/A 0.440%** 0.440%**
SCM — CPB N/A N/A 0.143 0.139
SME — PR 0.361%** 0.361%** 0.363%** 0.363%**
IA— PR 0.323 %% 0.326%** 0.322%%* 0.326%**
SD — PR 0.149** 0.140** 0.142%* 0.133**
CSVI— CCB 0.282%*:* 0.014 0.280%** -0.070
PR — CCB 0.312%** 0.075 0.308%** 0.063
CSVI— CPB 0.24 ] #** 0.240%** -0.091 -0.104
PR — CPB 0.347%%* 0.342%%* 0.133* 0.119*

3 AQ LHELSH 5 SCR AR TIEE 5 SCM L4t tbitd ; SME &AL R L RE 4 M
IA L3 FR5IM  SD & B Kk T ; CSVI &4 B4R E K : PR & A &R
CCB & AEARATS 3 CPB HMAE 5 MATS 5 N/A & k4T3
*: p<0.05; **: p<0.01; ***: p<0.001

BHIITH)NBEEAABEEGHE - mBER REE LK E - 48 A8
EAREITHE 0 H 454K A &  GFI~ TLI » CFI » PNFI » RMSEA + AIC »
CAIC > #A A& ECVI-° #& ¥ Hair Jr. et al. (2010) 3£ 3% ’/DF<3 » GFI>0.9
TLI>0.9 ~ CFI>0.9 » PNFI>0.5 - RMSEA<0.05 * Akaike 3 B 4§ 4% #1 — X
Akaike R E45AF (CAIC) W EAA A N IR A TEARIF A S R EFRMEME > X
TR AR M R XREIEAR (EVC) AR B — 8 A R Rk R T &
1A %% 0 B LA N ART - 4260 B #E#3 GFT > TLI » CFI #2 PNFI
M AR A % AAF 0 M /DF » RMSEA ~ AIC » CAIC #2 EVCI 84 # T 15 A& s
AT AR AR B il E A o AT R R S5 R A Bl E R R e
k2P 0 AR T FRA S AMGRER » Bk B W T RO R

AR F R -

Ay
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R2MRERHEFZIENREEESTER

AGEEE R TR BEFEA— | HEEAN - | REER=

7 p<0.05 3539268 | 3452.078 | 3462726 | 3370.030
DF ] 1150 1147 1147 1144
1/ DF <3 3.078 3.010 3.019 2.946
GFI (>0§2§3r) 0.704 0.708 0.712 0.714
TLI 0.9 0.873 0.877 0.876 0.881
CFI >0.9 0.880 0.885 0.884 0.889
PNFI ~0.5 0.782 0.784 0.783 0.785
RMSEA <0.05 0.073 0.072 0.072 0.070

(<0.08 77T )

AIC 3789268 | 3808.078 | 3718726 | 3632.030

CAIC 4410994 | 4344726 | 4355374 | 4283.599
ECVI 9.666 9.459 9.487 9.265

i x2: Chi-square; DF = Degree of Freedom; GFI = Goodness of Fit Index; TLI = Tucker Lewis
Index; CFI = Comparative Fit Index; PNFI = Parsimonious Normed Fit Index; RMSEA =
Root Mean Square Error of Approximation; AIC = Akaike Information Criterion; CAIC =
Consistent ACI; ECVI = Expected Cross Validation Index

i

fh -~ fEem

— AR

AHRANERREESHETHLE T ERRERRMEE S
THEALS BN ZHERG  THERSE R EAERSE=
RSB F R ey A B IRSHERARGE A oRH B A AR R AR B N RAT
LRIAE ST H LB R RBE AR RMEAE S TR T
VAR AR RS KOG TR 09 TR 0 AR AR R A B AR A SR H B R HAME R AR
BB BAT B BB G 0 M RN ER R F B 5 LR
BRFARTE  AAERPEGSIER L KA ERREEARHEETEF
Jo @ o S AR A R R A S HAME R EENRITLBEAE
S AT B RE
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AR ETRGBVE OB BB R R E ST F I
Te R el B L 0 RSB R A S B A A AR A MR ke G B
BAT Z 0 SR T - AT R IFR L F — o JIAH T & 0h SRR B A A R
B AR BE FANBITIRS R FTER2BHTE T ACRIERE
E—FBERIEETE BRAFRMABEESEGSIERT - KT R
BN RN R AR BN AR R R S AR W
AL AE A B R HAME B ARAGE AR B ARG AL BE AR S5 0 Ol AL R BB 0 AFTR
RHEFRERARNRIAERREES AN REETR AL APEME
BREAEREEE AL BB BREEARITLBBEES T LEGMER T
— o B AR GEREM B ELAE BH AR RN AR R T
% g WARLAHEFHALRERLERALBAZG G RMBNE > K
MR RE AR A EREE SR AN REFELAC > TAY
Bl RAREE ST F AL MEABMENRITEREE S RITHGHER
Fz—-

(—) {SEE BRI R B R AR E IR

AHF RARIE S A A2 o W AT RAELA - BB TR AR AA
B FRBAVGENREZERTETHELWRELE - AT AR
T () SAEB AR R I B H AR AT P BT ol ki AR R & R
R A MRS R RT3 0 SN R R B R AR A R B R B RAT S
GBE > BEEREREASRHEFMERTLETEHMGATRE » TR R
i SHE LR EIT RO R Q) A RRERIImG &G 4
B 5 BB R A AT S AL 04 Ul B AL SRR R BB RS R AR T AT R A 0 B R
MBS LA REGE RO S RIAA KM EN Rl L A EmE L BIR
Bz 8 iHENITE T EVEMBRREASHEHNBERITLETRA
EH A RARME & 5l B oA R BT R 0 B AR Rk s TR R A AR
WoPrm R T —F O BE S Q) ERMBETERIE T & 0 T FAEDE K
M RMBELHBARENRIT LRSS IIT LR BAZOPE PP RR
BEE R H B H TR AR 0 0 B A KRR MRG0 B R EE
A AR R P oy B KRR MRS R R B AL > TR E A R R
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&Sm0 AL AR R BN BGR R R T M AR R A 0 SRR R A R AR A
s AR A KRB KRR EmAEARE EARBRBEENRITEN
MRS HITE - BEREL S A LR A ERREE W T 5 HME R
R E SRR/ 5 0 IR T A BRI A BAL B 438 S AR 2 01 - SRR A AL
RAHEEHAREREEOAL AR P o2 B TR FH &
FHRENRITERAE ST HOAE (DM E R AR i H
MR E BB X AR EARRARAREAEFETE B L EH
b B B AR R BB B IR BE RS B R e A GRAR R TR
HRRE o E A BEAREAD B AP ALBE b 093 BE B H B ROR TS R AR
BOFE LI R B TIEMAAE R EG LB ENERT » BEmE A
FHIRARKKN  EHEEEREEARHEEHAE R A RBE AR
SR BRI 0 I B R A BALGRE R 0 dAMERE 2R
SR BB F R A AR ARAT AR S MITS o F A R R
By R R P 03 B S H LR TS REE R R AL S B o R B AR
BREESHEXRAABEBRNBEEARITANBESRITAERTEAZ
— S O)ERBEHHEE AR R RHARELAZ EPE  BLS
H5FAEEH AT LB R AR KRR E SR
HALL WA TR 0 M — B AR AR R S B R PT A AR B AR
R¥EHEATL  ERBIEEELE A RSP i R A - ERF]
M RS A RIERA AR BARA R KB - ki —F
AT EHAEEBENRATLILBAE S IITS o R RIERERELEZE & H
BHEAAHNAER  REIA I OBEAEIRT M e EHA A REER
T B BEE EENERReE A A EANAEER > BILKF R LM
B3P o)A SR B AR M  RFIR G R B KR o IR AR ARG
EmHAEAALBABYNBEANRTAMBESHITEERAMAZ— ;5 (6)
H AR R HBEANRIT LIRS T EA R A KRB RE AR
ITAHMBESRITARARREFEGRE  ERERAGERREESHEH
) B LA AL GR R B B R AR o TR R A4 ey R R 5L
CLALFRRY  WEBE LAY 0 BRI T o AR AR e o HE BRARGE A S0 BT
FR R 25 64 0K B R ) R G e ) RS AR AT B S S o 38 KA R 09 B AR BH W 2
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Ao o EARIH A A A B R SR E B RE N RAT SRR 51T %

PrAt BRSO & B KT KA R AR IR I/ & H R B ARG A o LR T R4
F A2 TR R B AN A B F R SR AL R ARAEAR B 4855 ALEE P AT IE
IOt AR B ARSI L TE B 0 R BIBRBE & P A~ BRI L rbid -

o ATRAFGELARMRBBYEGRET  HHEATEERLRE
AR A S 0 IR JE Rk - A B RRF T o T4 T Hboyil 4

B pk— v B PR BRAT B KX e

(Z) PR

AR ZAEFFRA T BB F Ak SESEBESH LT
RETDIE o b2 RFF RO AR THAEMDE R ERAE
BB B A S R A B AR A RS BBEM A KRBT HE
ARGERRE R A RMBE  HAEFBMEARTL(BAEARMSHEITE)E L
BE AT REREESAEEFRBERESE  FUGERLEARSEF Y
HANEE N RIS IIT S  ZRH B B RAK b 09 AL SRR B A £
M B - XRAEF @5 EH NP A mAN S B S 08  RIEE
L BEA T Bl g SRR 2 F 0 HAME BRARIE B ALBE T2 O BB TR
BEEARBAITANAMHEAER - b AR RN SR THIE S
R RAITAE A BEZI AR E P AR IR~ RE R T M
B &N E R H e BT AR A R

+ ® ¥
oj

— - EIESIRRER
(—) SIWRRELRR

A#F A B Tajfel (1974) BT 42 & 644k 5 3% 5] 22 34 (Social Identity Theory)
A R WA AP E - ARY TR B E 5 SR8 R %
FRAEZT A RFEELS AT A EROR P ERE > LHKRA
Mehrabian and Russell (1974) P42 & 69 3R 30 o W £ 38 35 » BB HHE K
BEF Oy TRl - A AKEE - R ) AR BRARST R BARAE A S B H AT
e B ERSAE T A A BRI EMPBEHEEFRARITSE - AR
HRBEUEMVECGHIE ST MARRTSE) AT E R M) =781

) Sh A B k] i R AL R ARAE A S K B oK R A S I A0 E R M Ak S
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F o A#F 7% 1 4% Hall-Phillips et al. (2016) 8987 % » 74 T 4L X A ] R A2 AL 24
BY 49 sb 04 My 35 & & 4% N\ (Engagement) /£ %~ 3 (Share) ¥ 15 4£ (Trust) & + #
&% M & (Laroche et al., 2012) * /& S AT A B3 2 5 'H (Argument Quality)
1 IR T 15 & (Source Credibility) #F 7248 &1+ 15 & L B8 49 56 69 % 50 7T A
PR E R E R A PR o WA e iR & P O 4 4 3 5 F (Share) ¥L 12 4
(Trust)(Tseng and Wang, 2016) * “A B AT A B4k = Fb 24 (Social Comparison)
B AR P AR S R B R F B RO IA R sk Ay o AR
BY g 3% F oY pR, B MR IR & 5 A AR b Bk 89 3L % (Johnson and Knobloch-
Westerwick, 2014) o 474 vA_EFF 52 BT 4% th 45 88 3% 88 A 52 35 28 04 = M8 41 A2 1
MEFEER  E-FESRT L LR HNEBEIRRARNTE  LRE
LBAAET & 66.90% > BT = RSN B Aoy & R B AR GL R R A
WA RITOYRBES) o BT E P o R BERAEAM » RERF R A KR
M =B SN B R RO R B A R AR A e U B R R AR SR AT ey R A
1B 5% 3% %2 Bl F o AR #F % ¥A Boyd and Ellison (2007) 89 #F 72 & A w » #E —F R
FHARE 3 A o e A SR AR SRR R B Rk E B &R Y
WE o R HERE A B AR 0 SN 8] SRR ey B AR AR B
B & E N 8] KB B 485% b 09 4E A M (Engagement) © v UH B R B AR 643
Fa Rl 2N 8] 2R TR 09 3 TR 5 | (Attractlveness) B HEAENTALRE
B0 B R T8 AR R R (Identity) » 3 — 4 L A& 5] (Dutton et al., 1994) ©
Rk > A0 B AR A SRR AR IR b N 3) SR A9 PR AAZ L H
HE SRR RGM @B EZ R A AR aENITS  TRFEEAR
it KA RALME B AR A KM B4 (Personal Relevance) A 3k /842 & 6448
Bl o A4 0 ESRATA B A RBI M A KR T RILE]  SEMEER S
JE o) B Rk M (Self-determination) B » AF & A 2 & A2 E 3 AR AR B R AAR
oy B ARG M - A A AEMAT AT RZERMREAA T  HEREE KAL
B 4% % &-18 & ) 248 3%, (Thaggard, 2010) o LAETERE A A A KRB RKALR

15 049 30 Jo b T A 0 i — 5 B 3B AR 09 4T 4 & 41 (Deci and Ryan 2000) ° 47
B A LR RPT I AR RE R A 0y A SNk i B R AR 0 - S ARG

HAB KRB E L SRMBIEN L 51.50% @ 887 = 85N R %
HEwERF A RAIBIELMGA RIAFOOES -
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1. REMRHBERAIR : REEEnitiessE

BERAFERELARARREAARERZ SRR E T A REH
Hall-Phillips et al. (2016) 7 4% £ 6974 H AR R B » £ HFI AN B X ZEH & )
BB 2 4 AL BF AR BT R P ST R R B RO IERE B GR B H LR R T 12
FE) BRAERE 3 B (R s b ) » IR R AE 2 ou H B A T A
BRI B SR ) R e S AR BERY o B K ARSI U A R R R e B
%0 % AR R3]S ST 3% 473134 (Hall-Phillips et al., 2016) * 4o 434
B e AL BRAS AR 0 A B RRE A SR AT AT R 0048 B A AL A SRey TS
B AR BRSSPI E A RITS o MART R LIRS - A
AR B 4 sk oY B 3% 4 6 # O\ (Engagement) /£ 5~ % (Share) ¥ 15 4 (Trust) &
P iE 5 F 269 A & (Laroche et al., 2012) » f £ SR AT A Bl 34 25 5t '8 (Argument
Quality) #2 2k JR 7T 12 & (Source Credibility) #F 545 t + 15 v % YL B2 48 55 04 o
BT R MR F SRR IR R PR Pk & o T sbAE 6 ik 4 F OR A 7 % & 3 (Share)
#1243 4% (Trust)(Tseng and Wang, 2016) IRt 4 » SL AT A B4k 2t (Social
Comparison) #f 7245 & * & 4R ALB LR P AR S R B RE 9 F A RYEIAK
Sk o LB RY 4955 P 0y pk B AR AR @ R F AR R B 09 3L % (Johnson
and Knobloch-Westerwick, 2014) » 4 & % & 5 < 2|4 X B ey b 0 i d 5 4
HEHNBEITSL Ak XA ROCEELSARAN EH LA EARE
B AT A ek - BREEFARERER  ABAEHEMEBEGRTEE £
TR GG FT B T R I s v o WA SRR R L
AR R ey By A o

2. BREEBMRR - B

A& ¥ Boyd and Ellison (2007) P74 22 57 4q e 5T o 8L 70 & At - RAF R £
B RMBIEAE BHE AL ERBRRAFAR T AR EGRI e C
HEE o N B A ARE A M AR 09 5PN B) SR 69 T By TR B A
B RN 3) KB A 3k b ey N (Engagement) © % TH B & B EY 0430 50
o B KB T B9 3k 5] L PR 5] (Attractiveness) BF c A B G AL T E R
2> &) B AR R R (Identity) » i — 4% L PTeR 5] (Dutton et al., 1994)
b ARAE B IAT R 0 T AR Sl A B R AME SRR R b o N 8] SR B9
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BN E R REARI S SHESEZHEE A aERITS

SEPHEE AT B KA RAAME R B AR A KRBT (Personal Relevance) A
RAEAZ L AGARR] o A Sh 0 AT B A R A RIFT T RIRE] 0 F
18 B W A v /L 09 A 4Rk 2 M (Self-determination) B - s & # 2% & W i 3 B
FE A RN BAZI B 0 WA A BERITATRZYERMBELEL T B
138 K A% B AR % &8 &y %) S48 3% (Thaggard, 2010) - stAE1E5E & 45014 & &,
B RAL BAR YR504 T i 1 — 5 P F B 6947 & @ @ (Deci and Ryan,
2000) - @K & A KEIBFIEGFFR S > F VB BRFE AL IR » RE

RV G RFRTHAF L AT A S AT RAB X A KRBT RER
LRERBA S IR - AR RTI R &K T AR & AT 4
oo BEERARERER  eRALHEEREEHELEE A TAHR
FI Y 7 LG ¥T A SL A sk 2 o

3. OEMEEBMAHE BELARITA

WRIZ AT EH I RARA G S - B HHAE SR 098I AR KK
O RARM K AR AR AL 0 R IR S0y B ) £ M WK B SRR
B A ey AAEZB TR GFEALAS X AR B
B T 44 F 4L 5% 49 A R 371& (Bhattacharya and Sen, 2003) © ¥ % F 849 #F % 3%
2y 0 B AR AR ) R VT i UK B AR SRR R AR 58 B A AR ) B AR ke L B
K 47 % (Hall-Phillips ct al., 2016) = 3 4 » & i %2 M504 & K8 Kk fede
S W BARIEREY > VH R O RN LRI R T A e YRR ) 48 B AR
(Dutton et al., 1994) o ¥t % 5 6 5F % 3% 5 B & B W1+ (Personal Relevance) 7T
FBBRAR B K8 R A AR SR AE RAR SR 0) B R L B R ey AR AT
% (Nikou and Economide, 2016) ° 7 % % iE. % 64 @ F-481% (Word-of-Mouth) ¥
T HEZM IR R S RF F O RH RN RAT S TIEF A E 0 5 2
3] KB T B4 5 — 4R 48 & A B — 4% (Rosenbaum and Massiah, 2007) ° 8 & 2 K,
AT A RAFR YT A AR BT AR GAIT AR S AR a4 E
AR 7% (Groth, 2005) ° B st » B & 2 R AT & 8 4 X 3 #2 Bl 1% (Social Exchange
Relationships) L4ty iE T EE A & o @54 AL R R & R B & B Bk ey oF
REVIRAAENRAT AWM S R GEE > KA —REE » K RIFIANBEN
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RAT & o BRARAE A 5 78 B & B B % B B AR 53R ) R 22 Jm 92 1 4%, ] 6 1

YA i S BB B RNITEER c BEHEFRERER  RBEENEAT
LN AEGEBBEARKR  REBRTHEAZGIR R A KA EZ I 0 R

ARG AT R S8 (2 AR SRR PR EREMN - RIERE R TA
B 75 N8BT EE VT il A AT sk O o

4. HRIBENEREE BSSHTA

RAFAMNEH G REAIE S - HEHHE DRI 09 5%5A R
B RARAE F K B ARFEAR DL OY R A B L SR ey R B £ Rt Wl B R AR
BT A SR B B BFR R A T X wELE FEAH A EH
8, o A) 2R LY 48 9% A FH 64 3R 45 (Bhattacharya and Sen, 2003) © £ %%
BYRF R P E S d T i+ o R 0 24 s 2 R ) by B M B R R B R Y
FWABE AP RED o MITLFH DL BAL SRR BT E 8K F Ak
RAERY R I 50 B H 1880 A K& S0 % B 47 & (Hall-Phillips et al., 2016)
Ao w BB A RIE KBRS BRI RET > A EE S AR
X R AR 3t 8 & % LB 7 64 48 Bl AR (Dutton et al., 1994) o VT 4 SF 695 730
% B & BB (Personal Relevance) T i 885 A B 4% 18 K 2 AR 6937 4& 3T 518
B2 6y B K 5e LR A B 14 4 09 1B 88 4T 4 (Nikou and Economide, 2016) © #& 4%
Kellogg, Youngdahl, and Bowen (1997) 9 #F 5 A MR 5 AT &0 H T4
¥ 5 /£ % A L F (Information Seeking) #9330 % > B HH & T T & £ M AT
T MRAS e P A s e LAy R R RN A AT EH R T
fE o BINHBEENBRITIEE » BESFRTLNEEE Y LEAEZEAYF
(Information Sharing) #9150 » BA B & & R X H R THAAE| &L AR A
(Lengnicl-Hall, 1996) ° % %4 #4550 3% B & A B 4% B b b 04 5F 52 % 3% ) A

BHIATHM S R RG> KA —E R RIINBESIIT LM 50
JEARAE B S EF M2 B B AL R AR R A i g R B W 0 B 3R s
BRI B - BT RE REIL  RIAE 5 4T B0 4 %

BN R  REBRTHEAGRE R A RMBEZ I BA L teeya B
SR D B EARIR AR B B RSN 0 FILRE R T AP R FIGF

2L VT AR LT AR O o
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— ) EFRREARR

T R AR & S 097K B T g A 2 0 AR B AR & R R L R A R 6y T
B AR AL & S0 09 T 35 A AR R B 0 3R B 2 b 0 R BB B AR A SR 0Y
T 355 A Ae BHRFE M0 IR o A RARGE A e T 00 E T A XA R Em ey

» R Bk E  BER - HARRBEA ~ HAK C A H B RE 0 etk — RAE
&%iiiﬁi%%%ﬁ%é St B HEHAERE S L EFRE S LA
MR AE SR ERRIREBOLEET > EMHREBEENFFHEK - s
KA Y E AR G e L IRALBF A SE 0 401 0 AT B AR A £
T RARME & S A MRIR RS0 FHTERRA  SLBE—FERFEH
1e 1 B AR AR AR R ARAE B L R 0 B 3R 0 B TR A B G R ARAE B S BT SR F)
WA EZ - ATREESNERRERSHEX EOELSER G EREY
1B §E 30 dn & 2 BAT & R » RFE 5 2 TR B A5 28 0H B 4k R AR e E o5 0
AT E B A 0 B e i RARAGEAR BIAL AR RS 45 09 B ATAS L KA A
W AR IR R B 2 M 09 3R B AR IR B R 0 AR T A B ARAE A S B SR A
¥ F ey e o i BRARGE A S BT RN ) LA RET R ARG N A 0
WA A EH T ARG E TS o MR A S B RN 8 B S R
HFHEFRAME > REROLLELAHTH AR IR T L M
A1 B ¢f%%%fﬁ?’%@ﬁ%émﬁﬁ&Aﬂﬁﬁﬁﬁgﬁﬁﬁﬁ
SR B 0 5 RS BT S R 5 09 4 AR ARG AR B AL AR AR BE 00 B F IR
Q%%%@Q%%%%Mﬁzﬁ%%ﬁ?ﬁ°ﬁ%’$W%%ﬁ%%ﬁ@é
Sl B H M LI RARY) > ZRELIBAG B F B R B EREAER A
HRAVELRRMERRMEE RREARNNEEHFGEHFEFL  RRETH®
IR PASLIERH B R SR AR SR AR AL

i
%3

\4

L

1. R R AR EENRTARE SRS =R HENTE

WRR o BAHEEREOFEREHRS > THEREEREESNH
AR R AR G AR ik R 0 Ae b B A X 00 SR SR AL BE AR B 49 5k 0 TE B
BR O EEEAGHE S ERN > CRRABEGTREERERANRE -
PR E B R IR B R BALGR R R AR L T & A B A S 6Y
FERNRATH MR 5478 o BRI AR R A SR X3
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o AR AT 4 3 A R ARAE AR AR BRI R 09 B Al FER BT RIR T > &
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Abstract

This study treats group and brand as the environmental stimuli and integrates
the perspectives of attitude toward the advertisement and brand to investigate the
cognition, affection, and behavior of Facebook users with S-O-R theory as the
theoretical framework. The results indicate that (1) group stimuli (endorsement
from satisfied customers, perceived review credibility, and social influence) have
significant and positive effects on perceived accuracy, perceived connectedness,
and perceived social presence, respectively; (2) brand stimuli (brand reputation
and brand trust) have significant and positive effects on awareness quality
inference, respectively; (3) perceived accuracy, perceived connectedness, and
perceived social presence have significant and positive effects on attitude toward
the advertising, respectively; (4) awareness quality inference has a significant and
positive effect on attitude toward the brand; (5) attitude toward the advertising has
a significant and positive effect on attitude toward the brand; (6) attitude toward
the advertising and attitude toward the brand have significant and positive effects

on customer citizenship behavior, respectively.

Keywords: Social Networking Sites, S-O-R Theory, Attitude toward the
Advertisement, Attitude toward the Brand, Customer Citizenship

Behavior
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&, o
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(—) Gah®2{S2 (Brand Reputation)

Harris and Chernatony(2001) 7% 2% 15 2 5% oy & BF B Ry f & 0 — 18 & i
WEESHEAR B L EAGELEEHFRANEHEA - FREB LR
REZEO MR AH EHISHEOG AR 2 5 FH BRI IR R
(Chaudhuri, 2002) * se Mz B ER TR LRAEHHE  ROETUAME
B ] 69 A5 AT B % #3% e M B & 69 3R (Veloutsou and Moutinho, 2009) ©
WE B R RIAFOSMEA  TIRALSE@EE AR REL LA
— {8 4% 87 2% A J# ik (Hess, 2008) © su it 1582 — A BN H & & A o
ARG RN HEHRE AR SNEEME O EARMENH
¥ (Herbig and Milewicz, 1997) °

(=) IESE (Brand Trust)

S MEASAL AT A MR b 0 B & e AR 3% Y L R #E € M (Chaudhuri and
Holbrook, 2001) « i@ % % A LB 6yl 4 ¢ B &Rk oy in 4 E &
RS S de o S M S B KRR B R A SR E B B 45 i (Hoyer and
Brown, 1990) © R#F RiRFTH & H H LM e E A2 > BTG A —
Fih T AT SRR AL S SR AT B AR ALY AZ T » AR B SR RS AL B R T
BHBETIHEIEL SR > BRE RS AR LREGESL
I RN o FHEH RSB E L SR BT R R A
% %% Bl 1% (Doney and Cannon, 1997) °

« BUEDXEREME (Perceived Accuracy)

Lee and Benbasat (2011) 4% th & sn 2252 M Bp 2 04 & & $HE A PTAETE 09 & &
GaSEAAMAZIE o BA o A MR fm 0 R - R B AL e K )
BN D Gt BAE AR sE EHE A A A RN S S EHBABITHRE
FAME B PR B 04 & 5% 3 8 IR % (Zhu, Chang, Luo, and Li, 2014) ° & & X,
FRAS B 3 I R A B AL B B & s o R SLIR = SRR AE A - AR B IRAPP R
TR G| B A e AR R EAT 0 B AT R T 0 IR R AE B AR
A & (Xiao and Benbasat, 2007) © 4w 4~ » 4 & H T AZ BAAALE £ e B &
o BATERE ROR o DK BBTHR EIRATAE AR - RP R B A A
Fodftm by A0 Gt BdE o BB ACE R B i AL K SRAE IR AR A K AT A



FAR B AAEALE - ARBE 4 SE i A RE K - VAFEBE 4955 Facebook &%) 199

FENE  AABRA LA RETE  FHEELEBEERXRFT > RES
m%%A%ﬁ% EOHE AR RN - @R A R S AR - 3
HARARBHRZ TR  HEANHAREERZITARARABBES » 0

A RRRTAZE S > A HBE R % )& E& (Brown, Broderick, and Lee,
2007) © 42 L PRI 0 AT EEM B EE B AU L E R IR0y L
Fik REPERRNGHELEBE R R GRORERETSE > HRAHRIK
AHENEER S AR TR AT A AR B HR
HATR ¢

THENBREFRE B "RifEl  ABREEQEE -
H2a: "4 3 TIEE | H "RiREl  AEBEEEABE -
H3a: "#€3%  # "Rt ) HBEEZEQBE -

R - BERDESSME (Perceived Connectedness)

s R TR REESES R AR LiEs FAE
Fo gl AN 0 3t B4R A H PRSI A A 69 T (Shin and Kim, 2008) ° 7 iz
e e M 09 AL Z B 1 F B A H R B B ) — MR R e R
AR BB LA A e B Fagi i o F A A RAERETRE P
18 B % R % 3 R Sm ik 4 6442 B (Shin, 2010a) ° 1 £ & W78 T3 M5 £2
Rl dEVE o 3E FE AP ) ROFS B BE € 5 5% 70 64 2L 1F) 5 42 B (Shin, 2010b)

FEZ#eg R A R4S WIREROFELEZ BT A T F
AR EE AR EE A LR B dR 54 TR 48 Bl & ¥ 5 (Shen and
Williams, 2011) © 48 3% 25 4 4% 4% oY) 3o 22 BAE € 0 IR A5 BB R sk a4 2R
1R HIFATE S MAA AL R IE A - B R AR EALE o @RI IF 5B
B (Turkle, 1995) © i %4 £ B4 AT 8 F @ B B MR 0 &30 57 - AN 4
A FE M R A RITHRYMEFAT  HEZE RN ERFT R HBE
FHEFHELZRIERBETHENATHET AT BRAF K SENEED
Z IR T ARG A AN ERN A E LR S ey
& BmRHATHRR

Hib: "#%ZEERHE, # "Bk X EQBE -
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H2b: "B TIE B, # "Rk AEEEEQBE -
H3b: "#€3%  # TRl  FRAIEIOTE-

7\~ T2 EEIREL (Perceived Social Presence)

A RO AN B R Z e @2 AT Ly AR HAE - FR T
Z ¥ 0y % 42 (Zhan and Mei, 2013) * 78 2 A4 #3584 X AL 094208 > 4w
T FE 4 ALBF 483k (Ijsselsteijn and Riva, 2003) © f& VA 4838 & FK i 37 #L ol J&
m%ﬁ#’ﬁ@%%ﬁﬂﬁﬁﬁﬁiwﬁé%ﬁﬁﬁﬁﬁ’ﬁ%m%ﬁ%%
Wik % AN TE R B~ 4 4R~ Flickr & Facebook _E (Nov, Naaman, and
Ye, 2008) ° a‘mﬁz;ﬁfr}iém BAZ R 4L 0 Bl D ARG 0 KF > AARR
AWy tE B A% - R E & % (Nov et al., 2008)

*%ﬁ%%E%%?’ﬁ@h%ﬁKME& B R S S ROREF
(Ou, Pavlou, and Davison, 2014) ° £ #4838 F & L3 B KT AL AE 52 ]
16946 4E » IR AL APTRABLOY S TR % » L E @R BRI AN E S itk
A8y B (Xu, Ryan, Prybutok, and Wen, 2012) © B st e F4& F - &0 #F k2
G TEEGR  FRA S A AT HRMO N RIL4iTS (Cyr, Hassanein,
Head, and Ivanov, 2007) * AR¥Z LK Xk » AT RIEHFHEH LETHEE &
AT TRV ERER FBE 0 AR RBERIGORE > LA AR R %"-‘*g_‘*’?é‘
WAL CEEIG R A AR L E S EER TR UMITHE - AR GH
B RGBSR X - RIAS RIERNEOHEER T~ ot TRER
THETHATESRERDE - SR LR - AR HATRER

THEMBERE  H "B ABEEEaBE -
: T BB TR, H TASREGK ’Eﬁﬁ%iﬁl’ﬂ% °
H3c: "#HE€FE  H "HEEEGRE  ARAEZETE -

+ BRI EEH#EER (Awareness Quality Inference)

FRFE A A BRI 0 EH AR KT R TIRIEH R EAEAE E
BEH RO o HEEE TR AE L TAR A E N E 48AF 0 ARH E 03k
BT o DB A& R HE R B 8 E B8 H oY 52 T (Cronley, Posavac, Meyer, Kardes,
and Kellaris, 2005) - 48 %3 » R T L2 HFH R Y T BRI R
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B R SR % B £ 09 % (Zeithaml and Bitner, 2000) © B st 72 74 & %
%% 7 & » Chaudhuri (2002) 3% B fe st B X — AR ER £ 5 H &S00
fo i H o BB A E SRR -

Chaudhuri and Holbrook (2001) 45 & /4 # H 1 % e Ml F B 09 Bl % > @R
ek X —BEMEEGER » Ew e ey BRI &4 S i ey Bl % o H
AR o Redndu BT AT B0 HHHSE R 2l A E 0 ML e kel
EZRCHEFHASORIGETASHE  HLESWEBALA MR
i3 8 & & # A S 09 85 B & B8 (Monroe and Krishnan, 1985) ° 4% & L it
KRk At RBL B BT & EHHE S ZRER - TN ‘g’%‘%
AR FIET L 54T - BB RS RiEREH T H LA RS0 &3H
BB HAR It BTG 2R EGHZ » AR B A TR

H4: (a) " &g &ik, ~(b) "Rz ® ) ~(o) " BmiEiE  # TR E HRE
RBEEABE -

N~ ¥ ESHREE (Attitude toward the Advertising)

RERRBERREXENHMERETR | RENRIEE R HEELE
L 5] A ol $LAR #2324 (Dehghani and Tumer, 2015) °Lee and Benbasat (2011)
T 2y B Fn SR FE T YU IR T B A HE B R AE E R AR - BRI R L AL
BRUGsE PO A S RO LB A R0y SRR E A 0 Rl A A IR 893S il
W R+ B SbiE 5 Bdm R L R B ey R eh b & 0 WAL H T AR ¢

Sa: TRE4wiekie | ¥ THBELORE  ABEEABE -

Tobin, Vanman, Verreynne, and Saeri (2014) 48 3L 7% B4 A ALBE RS -
AL % BRI EE K 0 EAF —FFL R 4 Facebook L X 69 4E A & 5 &,
W —AFEREERE BB R RERE R ERNE oW
Rt UHREREL  FILERALNEAE AL amEE  RIFAT
WHEF » SR Z BRI AR EPERSF SHR 0 & & AR sk e
ik M B 6903 4 R (Cockshaw and Shochet, 2010) © 4% EPFfifl - RFF
RAL AR ESE LSRRI NERREE N AHEREALTS
B B R L R 0 B S ARHT R S R i S A R S e R gk ks 0 i
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it F 2R -
H5b: M Rjmidsibt | # THREOEE | ABRELAPY

Rice and Love (1987) R = 1#H » X » &N ~ k35~ RRF T
Y BRGEAACEEG RN A HA I AR M R R
B L KA EEE BB © Jin and Bolebruch (2009) 4 #F %, #8
TERELE  RAXFREAGREERACY - AAEARFRA G EHRILY » THR
SEREME AR ARACEGE AR EF s e asRh Y R2IMRE
M Z By M T R O G BRI R R R o IRIEAE G B IR 0 AN A AN
EERTAAGCTIERIR SR H DI CBEGR BRI ENNE -
BARABTEGRBET THEH EH IR i%%%’ﬁ”‘%ﬁ%ﬁﬁﬁg
R R AR AR IRSTREREESRHR SR ENBE  SRE L
WK * AT RFEHATRR -

H5c: " QEESRE  H "THRENER  AREEQPE -

7~ ¥ISSAEB0EEE (Attitude toward the Brand)

Wilkie (1986) 45 i ob iR f8 T K B H Hb so el BpU P 4644 > H B H A
BTz e REF S RABHHA A TRITRIE > EmAEL ERLMEE -
HEH AT AR E R @ RRBOAE N A RAT 0 Br R SR ey T
fe & B IST] B AR S A Y M E TERTS
(Neal, 2000) © [ 3 48 PR 4838 098 A 45 3E - BRI T R lAlF 2 5 F % -
HEHET MBI FRAEFREYEOE R HLBFLRF R w2
@&ﬁ%ﬁﬁﬁﬁﬁk%%éiﬁﬁﬁﬂﬂmmmmxmmw

Steenkamp (1989) 324 B RE A5 BB R R AN HEHZHAE BB E
BRASYEE ﬁﬁ%%%&%’%%%@W%E%E%@ﬁ%%ﬁﬁﬁé
AHZAELYBMREE c AR nT &5 T8 E BB LT AN

Rt Rt Jx%,ﬁk}i%}p?éwpn REZ 04 &R  #1 Dodds, Monroe, and
Grewal (1991) 89FF 35t » BB E Ry AL B A HSMEZAA LAY
BB AN - R 3 H R mE84S 0 #3242 R0Rf 0T Lt
MG 0 ML RS B G o RIE LI 0 AFRE LRI E
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I o 9L S i AR Lo A A TR

H6: " st B e #f THRMORE  ABREEQBE

o

Holbrook and Batra (1987) & Bl 15 & R & 2 & 4 / su i R& 5 R BA 2 A%
HREEDEHRZRENEE B8R ENREMNESEH M RE
Burke and Edell (1989) # 3L & A 4 An 42302 B S fe b iR 0 R L - 1838
REGEFRTABEDEHSMORE - GER LX) A RBERES
HEHREHESRREOTHREMDERFRITTLAEE » FFFeRE
HEHH MR BH AmIEE A RENTIRE BRI A S
B HIAHRIEHE A TIRR

H7: THRENHEE  # THEMWER , ARFEQBE -

+ + BEE 2 R174 (Customer Citizenship Behavior)

BENRITHENBMSRAAMBANRITSE > maABNRITE LR
IHERTA G YT 5 R Rk 4 8k 69 2L A8 (Bove, Pervan, Beatty, and Shiu,
2009) ° ZEHAFMEBRARAT SV ARG > QBREA BIMTERBEANR
118 o BB N RAT & & ST IR L B R MAB ARG —FE R 8047 5 AN R
AT B ARAR B SN by B 4T & ~ BAE B FAJEAT4T % (Keh and Teo, 2001) * %%
v ##1% 3% (Tuskej, Golob, and Podnar, 2013) ~ BARE - ¥ 758 « B4 - 24t
&7 E 5 F Sz (Vallaster and Lindgreen, 2013) % o

RIFAGTREH  HEREASUBEEL A ITLOMK K
WS EREMG > RRBEEHRA L5 RIFH R &R - g A ikdF
B AE SRR, \?i#ﬁﬁ ¥ R AT IRF (Cronin Jr. and Taylor,
1992) © 2 % BF R ALBA 7 H 4k 0 B JE © HE A0 T SRR E A5 T A
# (Bruner and Kumar, 2000) ° & #8 Z:ﬂ%’“ﬁ Fl oy & ﬁ;é@%%ﬁéﬁ %‘fh‘%ﬂﬁ“ ' i
EHLMITLM AL R  EHEEAZT  BEHELEBEENRITS
(Donavan, Brown, and Mowen, 2004) » ¥R 4% 3t gk » ROF 232 A TR -

HS: "HRELEWEE , # "THEARITA, HBRAEEQBE -
Tuskej et al. (2013) 2B EH S ERFB R ANBEH L EN T AR
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o E BRI RN AL AR AR R H K 09 B R i AR
3 ST AE afiTp?{J—_\%é‘JJEEEITi * IR S R, B S R AR RE 6Y
A BT &L S BUEAMTH L SR i 09 4T 8 0 4R B 0l S AL B € SR e Rk B
B F do B RH (Bag0221 and Dholakia, 2006) ° 47 EFfill » & S b
A% B LR iR A SR EE 0 A T RITMA TSRS o S S E A8 B
TR B SR o R F R R SGOI A R U SR S I R R
SEERA B ESR S TR 09T S 0 BORBT RITE T 2R ¢

HO: "#&mgeh g # "THREARITA, ABREEABE

FMREE

— * RS IR R R R AR AR

B AR H AR ER T T EEX - AR
5 R AAT R A LI ey B AECA AR E AT RAT BB E - 7}%&1’7
B FAE M T R AR SUBR R R A kit de T () ARG ER T A/ LM B
A RO A IEd H E 0 A Lim et al. (2006) 4% &£ o9 #5 & AAA B /7%
() 4o 3P T AE &l B B P R s B 0 & & B AL E N AWM MAL
VA Qiuetal. (2012)3 h ey EAAERITHE Q)T ELBEANBRZTZ
2| B & AT R 0942 0 YA Muk and Chung (2015) ¥ i ey 7 F A TR AT
D (4) SR L B E AR B RES ~ SR LA T
HH SRR SE SRS L Y %’%%‘uuﬁiﬁ—é’ﬂa’f{f?ﬁ&x ' A
Han, Nguyen, and Lee (2015)#2 & 97 2 A A E/THE 5 () R snEREL B Y
BB R AR MOE S R GALE 0 JA Zhu et al. (2014) 32 & 64 5 R 28 AT 4
B 5 (6) RStk L A 43 L AL R H H R 6912 AZE 0 WX Shin (2010a) #%
WM ERRETEE (DB R LLEBEBHFRT » TATREALR
S 4 o442 £ - VA Hassanein and Head (2007) 4% & 64 #52 #8 28 i /7412
(8) F& Zm i ' e BT & 35 oy U B A H o i e n H 09 3k ET L H 2 0 X Rubio,
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Oubifia, and Villasefior (2013) % ey 52 AACARITHE 5 (OH R EWEESL
HEEABERELE A NG > BT A AR5 B > YA Huang, Chou, and Lin
(2010) = h 09 B RAA AT E - (10)H BB ELEELHEIF AR
8y S0 W4T A2 0 YA Brexendorf, Miihlmeier, Tomczak, and Eisend (2010) 3% &
W E AR RATE 2 5 (1) AEARIT A LBEE L5 HAT LB H S04 &4
S AT L 0 AR E D E L8 B B ARG 3E AR 0 VA Revilla-Camacho, Vega-Vazquez,
and Cossio-Silva (2015) 42 ey 2 A ETH E - KA R HEAA LT L
twEdy b LRt EREEREATHS SR KPR TATS
ST RGN B A 0 R de AR M AR E AR R 2 L AT B 25 RE ¥ & (5-point
Likert Scale) » fL 448 & & & 3% A & 5045 -5 8 RJE & & (7-point Likert Scale)
AEALZ R H AT EA > B R R A LR S2 @A =@k a it
47 AR S AA T G g HAE) -

— - BNRERANGIE

A R AR 49 38 Facebook #4948 i 4 & #F 0 ¥ % » #K3F Facebook #94%
RHHRERRGGREIALBREERITLNBE SO RFHRL L
% 4% 1 #8 Facebook #94% A % © R RIF S B R FALFE » A H BT
By % B B M LR R G TR - MOARFF R LG 0 JE A % B R 8L B FR
# o AARRRZRAEB R EMAEAELL > BETHRAT KR > maEsk
R & 0 ] AE & 4% A SurveyCake #85% B & IR 4% (https://www.surveycake.com/)
R RAFHT 5 B % B3> SurveyCake & 485% R E-F &2 AIEH K -

AR &I TR B IR TR > A2 T AR SPSS A AMOS
BB B B EERS T RERBE ST RET X EFHH > AP AKX
o7 VA SPSS 3t kB8 AT » i BREAR X o7 ADAA AMOS 45t 3088 47 047
St Ak R &5 AR A2 A (Structural Equation Modeling; SEM) #H& 30 i 17823 -

= MR A A
LR AR EEREL T RRAFORE A RNEE S F
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PP S HeiE 39 42 I BT 72 # % 69 Facebook 4935 4% % i 1735 BEIE » #E3R
E5E P B AN 5ok b 5 B PR B 100 By BB AT BUBE R B 0 R
WA ER > BREDRMENBRAIAES ; RIE 250 B AEIT K
BUBL ] 5730 VABEAR AP R B A w0 R R BN o KRBT RATAIAR A
FoE ik 183 4 0 de R IR A R bR 2 — B F R AL 0 HARARS
134 4y > HBARAE L 73.22% °

B F) 7 kg R ARAR A BB~ S B AR AR B U AR 4
R R#FRAAN 4% & #7% % 444 Hair Jr., Black, Babin, and Anderson (2010)
F KA 0.5 8945 » % 7uAa Bl -F 7 (Squared Multiple Correlation; SMC) 4
A4, i 2| Bentler and Wu (1993) £ 3% K52 0.2 #94R 28 5 A a3 Al 34218
Nunnally (1978) A7 i & Cronbach’s oo X# 0.7 &4 P45 » #8 7 A FF 7% A2 78 L 4%
AR RFHIEE L REZE T & » &HEdFE 0.6 4615 & (Composite
Reliability; CR) & 0.5 “F 3§ 3 B 4 3 & (Average Variance; AVE) 49 4% % ; L
WARER 4 R T AU R SRR E B A T 5 AA B o £EBSE R
£y o RHF B AR B R 30E % 45 4 Gaski and Nevin (1985) #2 Fornell and Larcker
(1981) 3% & =78 & 8] (4£ vy 4% o 48 B 1% 8074 1 248 7] 4% & 49 Cronbach’s o
B3 B FECFYFIRG LT H AR KNG B A GBI B G Eey AR
MR E) » B ARHT % B fiy RATOG R JIE -

B MARER

— » IEUE B R B ARG REt D

ARHF R EAFEIE X B EA 2015 9 A 15 B A » 4§ &5k E 5 Facebook &
SurveyCake #8352 8] F 304 » 35 2015 5 10 A 15 B & k@5 BRI A -
3t H e R A 0 At e R AR 1000 1 0 de PR BT B A —BOMIA K e
ARKRREAPABE T AT RBM AL ARMBEL 8T ABAESL
81.70% » H P 3 A5 3] & B ML 443 4y (54.22%) ~ 4otk 374 14 (45.78%) °

AR RARIE A T BT AT 52 A (2016) 72 2015 4R 9 R 4t 4L 2E 48 5k 4%
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RATEFAE TR » AR L R R AR T EHBAR - KARMKPITA T
A M ] P ] A TR BT AR AR 6 M B ) - i AT 77 AR & (Chi-square Test)
#4 il & & AR € (Goodness-of-fit Test) » # B S E A WA EH 185> A%
1.088 * #: & /K ¥ p-value & 0297 K3+ 0.05 kEHF > W FIELE & B 3
(Hy: B M =52.40% ~ %tk =47.60% 5 H,: ¥ R L3t JE & B M =52.40% » 4otk
=47.60%) * BP X & ARHF T b AR A o M) B ) ST A1 T B A 64 1 B L 5] A8
A0 R AT R AR w2 75 Hy [ AL B 48 sk 4k R S 64 b 3] Yo de) 4B T

At RRAMBAXRER R THF A BZARAR T AT H(54.22%)
% Aotk (45.78%) 5 £ FE T\ T HRE FERIR2024 kg R E R %
(68.30%) * R & 19 R (&) A Ty A H 24.72%); AR BERE & » 2
REAKE (3A) 094k A H R 5 92.90%) 0 Hk & 6018 R (4.28%) 5 £
%% Facebook AF ] 77 & » WA A 4 SR Lag i Al % & & % (72.09%) @ H K
&3 FA L ~4 (B) SFehiE A (17.63%) 5 424 K48 F Facebook B M 77 @
AR 3 AT R H B % (59.36%) © R % 4~6 JBFey4d A &
(32.19%) °

 HRGEE R
iiﬁﬁm#mﬂfL?%?ﬁFﬁﬁ?é“mrﬁ‘}% %&Féﬂ&%ﬂﬁ«%%&,\

%’MK%ZﬁK&?N%ﬁ ﬂ%%a#%éﬁ&%mﬁ AT
F#ERELBESELHE Ry ZAEAMBRLELE AR FEGER
] % (Podsakoff, MacKenzie, Lee, and Podsakoff, 2003) » = % # 8] 4 5% #k B
Eichhorn (2014) # Bl 7 % R EA ARG Z MR BV @S % > &
%12 Harman (1967) ¥ B 4% %€ i% (Single-factor Test) * & 5] & #& B ¥ (Common
Latent Factor; CLF) $2 3k 5] 4232, 4 3% # (Common Marker Variable) #4173 B 7
G R 0y E B AR A o & EARAE Podsakoff and Organ (1986) #93E % » 1£ A
iR &M B % o # (Exploratory Factor Analysis; EFA) » #2832 B E +EE F -
F— A8 R T 0y fAE ) 2 34.866% » 3K 1E 50% © AR - AFF RS AAIE X
%&ﬂ%«mmﬁ%ﬂﬁ%%;%»ﬁam%ﬂ%%%ééoam‘ﬁ%ﬂ
CHBEF A E S 0.398 0 AR ATAT B 0 B o B R O R AT BN
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77‘11%?&%%%%%&‘% FAL 5% 0.2116 Y2 0.1584 © ARYE LB B A T 92 3 B 4%

SRMAE T X ARB] CMV M % 2 Z A8 R (21.16% 51 15.84%) @ it kix
50%  BERTHZ AT RIRKAFLELZA TR LR T EFEROREDE ) F
— 3y AT R A T BEM B & 47 (Confirmatory Factor Analysis; CFA) »
AR+ =AMk 47 AAMANE — B TR > HRAAL R 2NE AN
KA 0.5 AL BB H FEREM 6 B 4 R (1'=13953.749, DF=1034,
+’/DF=13.495, GFI=0.482, AGFI=0.435, IFI=0.511, CFI=0.510, RMSEA=0.124)
LK BF Jo B A B il & R ((’=3735.321, DF=1000, y’/DF=3.735, GFI=0.826,
AGFI=0.804, IFI=0.897, CF1=0.896, RMSEA=0.058) . #51% » ¥ [H FER3E N #7
YA R E AR £ 0 B BRAIZ R RARREF L LA 22 LB ik

RROREVE -

=R

AR ECEERNOSHACERABEGEE  ARAGAE TG 4
AR F AR EAA 0552 £ 0.944 FH > 546 0.50~0.95 65 B & & 7 &4 B AR
&A% uAa BT L (SMC) 474 0.294 £ 0.891 H » 35 4 SMC X
A 0.2 894 A AR 4 (Bentler and Wu, 1993) » &k =8 H & #4912 & (Hair Jr. et
al., 2010) - AR ®@{ZE F & © &A@ Cronbach’s o 14 AL/ 0.779 £ 0.932
M o 3 3% E 3509 Cronbach’s a /2 3 K7 0.7 I48 - Eiliig e & R T
AH 52 & AR Mk & B A 7T g M (Nunnally, 1978) -

A RM AR B EBAERASEE(CRYS & @ &My
CR {A4~7> 0.790 & 0.934 [ » 454 CR K# 0.6 04 RIAZAE ; e ¥ e % T
¥R G R% (AVE) & - IR R 50 B8 E (ATTA) 89 AVE A 4 0.472 ws1K -
H kA& 09 AVE 15397 0.544 £ 0.825 M » 546 AVE K54 0.5 94 RIAR 4 -
W ¥R Y IR (ATTA) P G L2570 0.5 - 28 s b
S1E . Z 0.6 0 A5 B W 434 Z (Fornell and Larcker, 1981) » AR #E £ 4% A1
&R BT AR R S B RAT 6904150 (Bagozzi and Yi, 1988) o AL
J& 7R i@ # Gaski and Nevin (1985) 42 & 849 —78 #& A] & Fornell and Larcker (1981)
Pedey g AR WA REMEEA RIFOREFI KL -

s
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M« BRI

(—) BEDGBRIDWN

&y Pl RAERE T RAR A YT A M 0 KRB RS RAL X SR A e e i
FE AT AR R o BT ARYE Hair Jr. et al. (2010) 693358 M = A5 12 M LT &
ECpl B X o ) B R BC AR A 0 M B 0 KRG AT HI BT & R & /DF=3.735,
GFI=0.826, AGFI=0.804, RMSEA=0.058, NFI=0.864, IF1=0.897, TLI=0.888,
CF1=0.896, PNF1=0.799, PGFI=0.733 * #8 7 A#F 70 3L 3 4% X 09 B R A% X e 18
JERIF -

HERms  HEERLHSG T AREHR T ZAE Apple & S0y REL R
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Abstract

Baseball is a popular sport in Taiwan, but apart from the successes of the
first seven years of its Chinese Professional Baseball League (CPBL), professional
baseball in Taiwan has gone through numerous ups and downs in the following
years, and resulted in lower fans attendance. In 2012, however, the E-Da Rhinos
joined the CPBL, and used a notably different management strategy, including
actively improving the management measures of the team through emphasizing
discipline, improving marketing practices and by recruiting back some Taiwanese
players from American Major League Baseball (MLB). An especially remarkable
occurrence in Taiwan professional baseball is the Rhinos’ hiring of former MLB
star Manny Ramirez. Though short-lived, Ramirez’s performance created an
enthusiasm in 2013 that was termed by the Taiwanese as “Manny’s Whirlwind.”
The E-Da Rhino’s management brought fresh perspectives to Taiwan’s CPBL and
successfully reignited passion in baseball fans. In order to understand the success
of the E-Da Rhino marketing strategy, this study employs a structured marketing
theory of store image management and fans’ superstar idolatry to empirically

examine their influence on fans loyalty. The results show the stadium image



HIGEP R B SMEE 2R R AR AR SRR T R —

A& B e & KR R R & 7] 225
management had a significant positive influence on fans loyalty, especially in
terms of games, stadium facilities and atmosphere. Furthermore, the fans’ foreign
superstar idolatry enhanced the relationship of stadium image management
and fans loyalty, especially the games. These findings provide contributions to

marketing practices and academic research in the sport industry.

Keywords: Stadium Image Management, Fan Loyalty, Idolatry, Major League
Baseball, E-Da Rhinos
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ARSI $E LT RS T HREHRGYAS (SRE -REF)
MRAS ~ %~ AROHEAREL , - BEMPAGR S REMAFA(2012) PTrsts
BRE > ARBERAFRBET T FELRTH 344 o THREBRBAITR,
"HOGMRAEA B R RAT  » THGTOEFSBERE ) THREARE
KIEBRATR , % -

) KBS IR

AU RAFRE G RA RS+ THREHRGE AR - BRRE L RN
FTHEHITE  HERERAFRGIEE | - #HEFAE S Zeithaml et al.
(1996) £k " BEE &M T 48 5 A RN E5FREMRT A (2014)
Prasteg#aoR - BRBEAFARBAET T FERATH 108 > o0 TREFERL
HEBERERE ), "OHBHANGARAERE, > "HEZERIRR
RERBERE, F o

BENERE : (BER
AHF ARk 0y SME R EABIE 2T RS 0 TR RIS REY
Freg sl - ¥ EEARE  AiTE LR EZBHEANGRFFITE ) - e RE
#% A McCutcheon et al. (2002) £5k " &2 F § ~ " H&EE BT ERHF
B EBNE > 3 5FIRIERF A (2013; 2014) PRzt e aa - BRI ARG %
BaETERR T h s AHEAA w: "HWEAZENERE, » TREL2Y
W7 s ) T RENRIEA S FHG B, -

VA b 348 4 B el B 3 ARIE B AHF L 8 R & & (Likert Scale) & AE#7% -
&y TEFRE TR TEFRRE 1 AR EER - ETRH
A MG R T EBEAR LZMA -
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RIFE LB SMEE RABAE SRR R 29T R —
VA A & KR TR &) 239
KRG ERABEEZEMRED ~ G2 Tk 2003 ez BIE -
2008) B3 ABT A B A B £ oA O Geet SRR B IR R R -

(f)EXRIVE ~ HTEER

A RERZGHESF ZHAMNOAR > AREAF RGBT TE X
e AR Bom R R RS BB TSR ATAN R R ARB A ERE AP %
TR A IR B R R AT A R 0 3B 3E 30 AR ER SR AR AT - ARFA K 0 RE
S M EERAEN AR T AL > AREFNER > MR T REE604
o AFEZEX M AT AN A SR AR FHS3 £ RAE (Expert
Validity) = A#F 52 6 24 30 trk A RAEATA] » 45 R & 4 $ 4y Cronbach’s o 143
K08 BATAMRERESEHGMEB LA NT — B M L& EHRZH
L EREGRHRABM o T AR REHGAE - SHEMHEHEE -

— -« ER AR
AFRAEH L EEZRBEFEENEHAGERBEFBIRE - 742014
FESAI0BEERAZ20I4FS5 A2 BAZKRFEFBFHFRBERG =35

WHCEBLIGHEAR A B RF QAR B AR » HERLEFHRE A F
HIR A - B 3161y 0 doir & B A% - A2 AL 3001 o

B RBROMESH

— B

ARFFEA2014 55 A 10 BEEFERERZ 2014 555 A 24 B £ 4T 5F
AR HR I S R KRR R A - S5 e T 316 4 B A
P4 300 1 0 A P AR E % 94.93% o ¥ B A 653% ;5 SF# 21~40 3R
15 623% Bx % HARELEREA 4L 62.6% Bk % 5 BRE R S A 45
33.7% &% % 5 AUAIA 3 BT A: 67% &% % -
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C WES

AP ABBERBEF SR AL TR AL R —LITHEHFRER 414
B A E AR B BE AT R R 0 R AF R R (Expert Validity) 3£ 24
F & o #r ik AT & T A oY 3 #5240 % (Construct Validity) » R B £ 5 #34%
%38 KMO $2 Bartlett 42 2 » B & 22 B4 3% £ & 4 % #7 % (Principle Component
Analysis) 3t VA 4% # {8 (Eigenvalue) K7 1 #9 ¥ 8| ; #2878 ¢4 ] I2 4% VA Hair Jr.,
Black, Babin, and Anderson (2010) 4 %2 % #3542 8] » VAR & & #7& X5 0.50
B2 cHOGE R BRI A LA 34 RSERTE SRR LR 418
il — R B R AR — A - BMRARSNRAAALLF A X LY AN E
& (0.539~0.883) & k7 0.5 » 48 AR HE 4 & 1% 63.246% - Rk BRjEB\B—R
R ENHIE 0 ERBEAAE > LAAREELE 56.715% B4R 2HFLE—
R B Fodrtk - Eamdan - LemiEe g 77.010%

BT B A AR B E A E K (Perception) B 4T3 & (Self-
report) * 1 & 4 Podsakoff, MacKenzie, Lee, and Podsakoff (2003) P 4% & 44 ]
R 7% % (Common Method Variance) 3, % * A #F % 4% i Harman’s Single Factor
Test KA Z » BRA—ER FRAKKITA AN RA > OBEELEMES
32.746% * RAF G Bl RR E T AR (<50%) °

= EESREEMNARST « tHRIS R
B BE AT 4 R 0 15 {4 (Cronbach’s o) 3 i£ 0.7 AL > &% ¥ 2
ey RmAn R 0 &R PHMETF SHE 4951 AL Fe K 2 FTE o

;| 2 L FEET © HEA S EREEE n=300

WA | Ra | RRE | AR | WH | RE | RR | G | e
E Sn 5.510 0.812 | (0.879)
PRA 5.042 1112 | 0.452%*% | (0.896)
B 5122 | 0916 | 0.384** | 0.380** | (0.900)
AR 5785 | 0.818 | 0.476%* | 0.241%* | 0.409** | (0.950) | (0.950)
B2 5.301 0.980 | 0.415% | 0.270%* | 0.400%* | 0.498** | 0.498**
ik BWmAE | 4951 0.954 | 0.549%* | 0.310%* | 0.400%* | 0.473** | 0.473%* | (0.911)

* p<0.05; ** p<0.01; *** p<0.001; (): Cronbach’s o n: tk K¥
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AR ABE LRA AR TR EH T

RA D& Sk

&’ 3 AOMETESREBEHMER n=300

HIGE KB - SMEE BB R AR Rk R AR A R —
AR RE R KRB SR AT 241

4 B # (One Way ANOVA) 5#7 * i
B EREABEFNER  BERWw K3 FT - w83
S8 B AL A SR TR )

JR 3T o

by

9

A H

A5

PR A%

Edi]

AR

i
$5

ik
3k

DES
1=%:2=%

5.510
5.042

0.812
1.112

(0.879)
0.452%%

(0.896)

i

1=20 RATF
2=21 %] 30 3% ;
3=31 3] 40 % ;
4=41 2] 50 3% ;
5=51 WA E

>0k
1>3*
3>2%

1>2**
1>3***

>4k

1>2%*
1>3**
>4

1>2***
1>3***
145
1>5%

1>2***
1>3*
[>4*
[>5%

RERE

1=B/0 (&) AT
=B 3=5F ()
4= R R FEA

S=#RA (LA E)

>4
2>4%*

1>3**
[>4%
1>5**

1>2%
>3k
>4
|>5%%%

1>3%*
1>4*

1>3*
1>4*

1>3**
1>4***
1>5**

=54 ;2= 8% ;
3=RIFE S

=R EWF 5= Aam%E
6=Hix ¥ ;7=H%¢

1>6**

1>6**

1>6**

RN

122 FZT(4)ATF
2=20,001~30,000 7T ;
3=30,001~40,000 7T ;
4=40,001~50,000 7T ;
5=50,001 7T £

1>5**

B T % B P iT
12 % (4)ATF
2=20,001~30,000 7T
3=30,001~40,000 7T ;
4=40,001~50,000 7T ;
5=50,001 7T L

*p<0.05; **p<0.01; *** p<0.001
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B BREREREEREAST SR

AREF 32 YA 3E Bf T ﬂixﬁiﬂ?x’ft{ B s

C AT G

8B og FIE

ﬁﬁ’%ﬁ%%%%4*%Sﬁ%°ﬁ4%§%$%W%%ﬁ@ﬁ%’%5
BRI R EAAR G A R o B — R K v R4 b R AR

K ALRGE LE R EARE EFY 3R

SR IR KR -

® 4 BREKSHREERWR n=300

B X Z gt X5 B % R B

R KR ERE
X — A= A=
LR 28 (Hel g4 (2HR) (REHR)
B VIF B®) VIF B®
s ! -0.122(0.081) | 1913 | -0.044(0.460) | 1.941 -0.003(0.957)
#HHEAZE | -0272(0.000) | 1210 | -0.221(0.000) | 1.220 20.131(0.011)
HRE -0.032(297) | 1471 | 0.007(0.783) | 1.499 0.006(0.816)
A 0.120(0.023) | 1.669 | 0.096(0.032) | 1.673 0.065(0.120)
HBR IR R 0.758(.000)*** | 1.164
w2 0.519(.000)*** | 1.095
HERE R ED §
X 0.076(.000) ***
g 2
R’ 0.094 0.353 0.429
AR 0.094 0.259 0.335
F Change 7.644%%% 117.662%** 172,507+
Sig F Change 0.000 0.000 0.000

* p<0.05; **p<0.01; ***p<0.001 ' 354 E 5 4 HOR 2

) BRER 1 BARTE

KR AR —F The » BEEEHIGE L ERHREBRABELE B
A% 0.758 * p<0.001 * PT AR 1 A Ak L8y o AF BB IR R B 3 & A o
PARE MERSUBEXEFT THe @ A6 f1E 25 0412 p<0.001 » 3 R T #
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Foh o PTOMBER 1-1 Rk e o BRFFe B 0017 REBEFHXR > Akt
B 12 A ARRLH)  FMey f1E L 0.147 > p<0.05 > s REFAF W > HIR
-3 RRILE © RS PAELSE 0.261 » p<0.001 » 2L R A EH - BB 14
PR L EY o

— )RR 2 B9BE

R AKX =P The > Ko BG 2 FF 8 58 8 B HOG B B HIR

HEREFE > BIL L 0.076 © p<0.001 > BT AL 2 & ik L 6Y o A5 B RE R
W R S AME T B R A R AT R B B0 VIFAE - 39 74 1~10 21 >
AT &S B oy AR 2 T 32 09 5 [B] 2 I (Kutner, Nachtsheim, and Neter,
2004) 4 & 5 RER S b T 4ot A B PLIRKABR R AR R ZAE A B1E.5 0.062 0
p<0.001 * & R é%é’: BT ABER 2-1 Rk 8y o RS MLk B4R 2HF e
TAERMAREREZEHRR  BHBRA 22 T RILA - ZMERKBRIZHFOR
AR AEBRFAR  RIER 23 AT R L - ARILREBEEFOR
AR REBRF AR > BB 2-4 TR ©

< 5 HRIBGENREE n=300

R Rk bR E
A AL A<
LR L (FEhldt) (£ R) (REHR)
(02 VIF B®) VIF B )
S -0.122(0.081) | 1913 | -0.015(0.806) | 2.017 -0.007(0.906)
HEAZE ' | -0272(0.000) | 1210 | -0.105(0.055) | 1.328 -0.126(0.013)
HE 0.032(0.297) | 1471 | -0.002(0.927) | 1.501 0.012(0.620)
A 0.120(0.023) | 1.669 | 0.030(0.498) | 1.751 0.050(0.229)
& 0.412(0.000)*** | 1,632
HRFS 017(.707) 1.363
B 147(.011)* 1.465
A 261(.000)*** | 1.444
ﬁ§1§2%§$ 0.062(0.000) ***
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K5 HRIBNFEIE n=300 (&)

N .‘: /‘f; >k
e gt ik
) A B L AN
BRE (FH S H) (2#R) (REHR)
B VIF B®) VIF B (»)
ARAE X
1% 2 -0.003(0.660)
Zh X
s 0.013(0.185)
AL 0.007(0.505)
8% 25 : :
R’ 0.094 0.389 0.461
AR 0.094 0.295 0.367
F Change 7.644% %% 35,191k 49 .550% %
Sig F Change 0.000 0.000 0.000

* p<0.05; ** p<0.01; *** p<0.001 ' 1R % Bt 4 BRI

B2 Y SEGEFRE LRI 4803 0 SAMEMEE 2FEHK
#HHG 437 MR HIGE SR B RERIT R R E 181G 2Rk
PAEZ 0.835 > & G AMEABE 2 F 3Kk 89 0.570 -

7.0 1
y=0.835x+3.968
6.0 -
;‘% 40 - 4.370
5 3.0 y=0.570x+3.80 RS
B ,, | = (B
1.0 -
EERIGEIR BEIGIR
BEBIKGEIR

2 BENGHRURRBBEEFREER
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B3P 5B e R IRE AR B 5.090 0 SHAMEAEE AR
#Hey502; mAESRHREERZEGRAZXRE > SEILEHFREY AL
0.958 > ZAMEIBAE S FEFR kY 0.937 -

70 y=0.958x+4.132 6.048

6.0 -

50 7 5.366
Bk 5.029
# 4.0
B - y=0.937x+4.092 ==K BIRRE
W - EHEGER
B 20 -

1.0 -

BERWE e e
ER(RE)

B 3 EmEXEBEEAXEFERE

f- fFRamiE

2
K

AR RBA T R R oy B R0y R AR IS P AR
W BELELTEEARE SRR TEHRAE TS LHEFE AR TRy S
B ERERGEGEGREA o LR REBRFFHIRG I § 8 1L MRk bR
B e BIAE - AL T RS RAR o MR GRS RAE (A R) R
FlERK 0 HOR o

— R
ARGIR TR REE | TR AR AR EBREY
PR e FATE 0 ARG F ik R &R KR F RS T RGP
B3Rk B A HURH 6984 0 B I eB R AR e S E A R HOGER B 2L ey BT
RAABE ﬁﬁﬂﬂm%@*%%nﬁimﬁﬁ%%ﬁ%zﬁ%%%ﬁ%o
BERms EHRGHLEERREGEBEER  EETREAT
RO EW - KRR T S RE SRR R AR E TR MR IR R RPT L A TR
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MEREF  MIRGGE RE AL ERRDERE GWMOFRER - T2 X F
AFFRBR L W FREFHEZHERPLEERENF LT L hamd
(Donovan et al., 1994) ° {25 AFKIFEP S E R R BT AEF > A > ZWAR
RALRAE RIS BWL - MRS RBRETE - R BB FRNERGOR
SRS R RN E Pl B & SR KR4S 0 BRRE M

EGE SR EIRBAAAND KBIR * B ERA TR AT R
Mo HEREBERSGRYE > BEGFTRES A LHETRENHEMD

%-%*

BER B ERREE AT -

M NABAG ZFEERE IR T HIGH REEHREEROBE - 5BK%
BFR O IRk A FRIG P R R R Bk R B B ) BR S e e ARAB AR S AR e B
RREG AARES MG > SWEEFFOREAESHAREERLY
BHENBEOABGE ZFORERR G > B 2 18 3 SERW T Rk
OB ZFET LV ERREE RO ETRRA X - EEMETRE > KB BsrR
WE R AR E P Ay A o 0 FTA QA BAE I RAR - BHROFREREL TR
7 Yang, Wang, and Niu (2008) ~ Wang et al. (2009) ¥ 3% iE. £ 5 A (2013) 9 5F %
HEHGBREFGAGATHEAHILE FTLREROZR  LAARH
BHEREEACHENANZREERLEEGEETF - ZMBREHFRIKEHR
MRAS ~ St L RRH IR B Reg 2R 0 TR IR A HIGE R F ey IRF
RMIART EEA R S LB G ZFA TR EGHITR > flm £
AR~ BAFRA T 0 IR FLBGAR B 09 IRAF (P IRAFA B T ¥ E1B%
HRELBT M) £8ERY ﬂﬂé%%%ﬁ?#%ﬁﬁ%‘*ﬁ%‘@
R R EEMRE) A KRAMGER TR - BB AASR
WMBGH AR » e BB AT K& 5 F -

%fiai% %\/
KA TN AR Y FRIG P R 5 22 &dﬁ@%ﬁw*”ﬁi B4R IR ER
o9 8 E 0 AT R BRI B e i S AT A Rk o ] IR 04 BB BR3G Ep

SEEHRRT  RE - AR ZHLE %“%am Bk R KR E AL FIR
)& 2RISRy 2l F R S 0 RIS L7 A e 58 T RE
PRI R ETRE - ERRETUAE S TR BT ERBRE S - XS
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REZ ARG HTEM AR HREH WA G T - o B 2B G S
FRIGEP S I IR R IR MR B e 3 s R o AR P g & SR R
K& & KK E 5] AT RIG BABIE B 2 094744 g R Ry - 2 ERERE A
FFE R RE BB BRI IR EWGRI] S 0 L ERE ZfR%kE
HOITHE B AT By BAR MY HOIG AR 0 M B SRR A B HE - B 0 A
UDHFEBATTRER ENER > LAFRE AT ITH AR ES NG E
BHFER Blde FEfE 20 ROA T 09 SF23RE £ & & 3 AR 18K
£ R BRI ARG EL 0 BB T — R R TH S
%o BB R SARATERA WA FRARYRARAR > #Z
FRBERATAE ok b by BAZRAR  ATA BB R § AR BE & E B AR o skdh o
oMk LRI F R E 0 AT RO RGTIRAEMRZ ¢

= RRBRBIEIRBIATOVESE

AHFRAE S 335 B EMRIG S 500 R K E F RIS AT MAR
Aoy BEFT R Lo R R ey AR STAR ) B f A BT IRE] - Blde 1AE
BB (2013 FHRILEHAR) #9150 Em s > ARARME 300 %R L ;2. &
R EHH T ELEA TR BA R KR 0 3958 F B HGHTF 2] 6y ot
RER  FRTARRELMIRG - EREBEEIRA P28 ARG
EATRIAME GG IRAFT R - o2 B SR e 2 R o o > TR THRE BB
FFO I IRAE R L ERRA LGB HIG Y $F Rk B B R e L
CHRE  wBEEEF  ERBEAARET BN LR G EREE— T

w3t -

2 E R

I 3 AR K W B A R E 4 0 2013 ¢ http://www.cpbl.com.tw/ » 2013/12/02 IR
#F

Fifiok 2001 » HKiEREITBRPBHEEREZIFEAE BRI RELE
FILE AR B H X
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RBEE 02002 MEBRRXBFLIFRGA I ZRIGH  PEREAA LK
K91 FERGEHFHAEEA(TF) B 1-10 -

?%@\@ﬁ%’m% HREMEREE R RMEE R REZHR B
BHEZF - F %% & 127-160 -
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' 7792 -
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Abstract

Based on research literature and the Theory of Planned Behavior (TPB),
the study adds the injunctive norms, perceived easy of smoking and perceived
easy to reject smoking form a revised TPB model. In the study, experienced
smoking objective respondents are high school in Hualien County. To Apply
structural equation modeling verify the causal relationship between variables,
and analyzed two groups of gender, effect of each specific variable in the revised
TPB. These finds are:(1) In revised TPB model, the antecedents that significantly
affect smoking behavior intention are perceived easy to reject smoking, perceived
easy of smoking, general subjective norm and injunctive norm, only attitude
not significantly affects smoking behavior intention; (2) Comparison of the
effects of gender differences in smoking behavior intentions, boys of high school
significantly affected by perceived easy to reject smoking and general subjective
norm; but girls of high school are only affected by perceived easy of smoking.
In short, it is recommended to reduce smoking intention of adolescent, first, to
provide less cigarettes among friends, but also to enhance adolescent self-control
to resist the temptation of smoking. Secondly, teachers are the best source of social

pressure to suppress smoking intentions of adolescent.

Keywords: Adolescent, Gender, Smoking, Theory of Planned Behavior
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EBETBER  RAMGRE T RK EZLTAGRE ;5 Pk BFHIAE
SR GHERAME - BXHETFH > CHERREE TER Y RARAE
B HFFANBRARETLEA TH £V RREERET VP FRAERS
(Topa and Moriano, 2010) © ¥ H » 2% » A ZH L HABERLT » 588
2 BANGTEURAT A E B RAER & » 2012)

AR B 6 4 A 46 18 3R 449 4 OV SF BB (The Royal College of Physicians,
1992) o RAFATH T/ A F B RAE BB (2013) 09 F3FIHR 0 "2012 5 T F F
FRATEHEAR ) S FREEBRAESE 14.1% (5 M 19.0% * 4t 7.5%) 31
2011 FRAF 14.7% (B M 20.3% » %ok 8.1%) H#k > #AF 5 PR A 0k
RO H - K FARE 6 RYSGFRAAZERTARERAL - | Kfo
WIE2013F5 A 178 " BATHETEHE ) KT8 R 872012
SE70 T BR3P BR A A B B AT R 29.0% (M 38.1% 0 otk 18.3%) A H
B P IREE A F3 24.2%  EIBICLEMRE VRN BRAEREZELEZIA -
Ak Afeieff& P FRALHRI L EREAFEH VT FRATENGE
FAT B 0 ST AR AT R B ARG E AR

THmHFVERATLEOBRE > Bk L8R ALSEEE DRI
Ao P FARBRAATLRAZE NS "+ E47 42 H (Theory of Planned
Behavior, TPB) | (Su, Li, Griffiths, Gao, Lau, and Mo, 2015) » & & Z & F #44K
BAAT LA H G B AR A AN R AR R TR R > Bk s #
%4 % o Armitage and Conner (2001) 3% & 3t 347 & 22 234 78 TA R AR 3R R 1% 09 4
AT L AR E RN > R 0 ARIE Ajzen and Driver (1991) © /£ R Fl 85 B AZA
7% > TPB SR BETHRETHATFE o 444 TPB &9 ={AEL » B~ L8R
$ofedo SEAT BIER] AT L BB B REBA Lo # A A F3R/4Y (Conner and
Armitage, 1998; O’Keefe, 2002) = [ st » & 7 3+ 3] 47 & 3 HIE R RAT L EE
MITAHNREEF BAEH > ARSE EEBRDIFITLEEMEITEY
TARA g -
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& 7t > W Armitage and Conner (2001) P 4T X FFT R 45 » WA &K
RITAHEERP\OTARNGH - 2ARBRETHENELE I T ERAHKNT R
TR AR o %%ﬂ%ﬁéﬁ%%ﬁﬂz\ﬂ?qﬁ%fﬁ s e 0 2250 8 (Injunctive
Norms) $Z#1 % #1 $& (Descriptive Norms)(Rivis and Sheeran, 2003) © @ E. * Moan
and Rise (2005) YA#A % M $u1E % TPB L1 zash AR A Fo9 & &t 0 R
REBEF X - AR AR RGERARIRAL LS AENL RN
$6 0 AT F VYA

Kok BB XRRIER o AT LR R EARITAI— ARG TR
M A8 S AT 3R] - 4T A F B R A B 24 AR 8 (Albarracin, Johnson,
Fishbein, and Muellerleile, 2001) ° T #8 &A% & dn 4T L 42 5] 7T A ik TR
BIRIEH] o eoh o HRITL ERFRER AR R T LIEH - THZH
Bl 4% A R F e 4 R (McMillan and Conner, 2003; Webb and Sheeran, 2006) °
Fb » Ko R AR50 AT HIERIRA L5 B G BA I B 5 IR - VA
AU Fr b FRAMT 20 B RIEHFE

W RAGHEAT L Rk AR AR AT H IR 0 A
BUE 2 33 4E A5 T 38 e 22441 (McMillan and Conner, 2003; Rivis and
Sheeran, 2003) ~ su 5t B 5 R~ EE I G HIRA B R GIBELFEHK
(Wilkinson and Abraham, 2004) * VA& Ae B &4 ﬁi‘%ﬁﬁ% 71 o BT AARBT R 2
WGBS AT R F RO - RARSHF VFRATE e FAR AR
71 ) BB e BB AT B S B R EAAF #\’&%"%’t [& 788 649 B 7E B R B 17 -
AABLFRERGEZR KR FE —AHFR B 6y - BpE R &M AZRA
SR AT R0 MR F B B2 B0 BRI

gk R LR — ] £ L 0 o B MBS FE Lk
MR B LE A F VR e 0 oMb B M R KT A8 A (Perkins,
2001) © PR > AR DA Aded@ MR £ R R IBRAR MR E o fm HRA LM

% £ eyt 72 Ba = TPB AL 7Y # it F) # 4% 4 (Swaim, Perrine, and Aloise-Young,
2%D*%ﬁiw%&i%%§%ﬁ%%@%%’@ L o EEAA K

HEHRBE TN AR FUBPERATEAGTETE - Bt KEPEF
y#%%iﬁﬁ%?.iﬁ%ﬁﬁ’%%$W%%%*@B%°x%’%@
A RAHATER » SRR RN E TR TR R ARG RER -
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Topa and Moriano (2010) 45 £ i % 48 Bl & 3+ X gk O & J& A & A2 4L @ 3040
A X[ B AR ﬂ%%%ﬁ%ﬁﬁmﬁl% A EAT S
Ly AR A EATFABIRAAT & AT B A B 6y 3L 3% §Eﬁ§ﬁ-@"\‘a‘ijﬂ%"i&%
JE AT By Z P AR AT T A2 R A WK TARI S - BRI RIT LM T
et E R ~ BRA > HHOARE 1 EE E £ %% (Ajzen and Fishbein,
1980; Sutton, 1998) » ¥A L AR Z AL A FAR] AL 7 AK G 3E g o B db P IR R E e A
HALFT 5 S B0y o Ttk -

—  SHEIITRIESR
Ajzen and Fishbein (1977) 48 & 1970 a7 » E 428 40 F 24 LHF R4k
R RRETARR TSR MAAE KRR T RAEONG EXF LR

%‘ﬁ-ig‘l# I F ARG RYE  BMAT A RATHAE (Ajzen and
Fishbein, 1980; Fishbein and Ajzen, 1975) * #F % #F AL 22 4% - =R R

6 BE TS BATEEZ R BARIRET 0 B0 R R A TAR] ﬂﬂ/\%‘%ﬁlﬁ‘% °

RAT X — A EATL > BEERAEA TR MmAZRREER
BAS&PTFI S B ML 6 B RAAR A R - AR TR e ROE TARI L R AT
& oo R EMMEAAIRMEAINZ GCRIL AN AT L PTRZ 2 094 R
71 (Ajzen and Driver, 1991; Ajzen and Fishbein, 1980; Fishbein and Ajzen, 1975) *
RFAABARBAT LG ERERZ — - PATART S ETEBITEF - BA
ITHBE ARG AR E TR E (Keats, Culos-Reed, Courneya, and McBride,
2007) °

AT MAT & IR RAT B0 A R R EALESR R AETRERT
AT &0 & AR AE L B34 5 B R o9 IRF] - fo Rohg K IE AT 4 22
WHMEAAT B RE o B TRIFFARAT LA » Ajzen (1985) .5 % TAR 8
ITAARRELEEEERT  BRTEE s TR REL i BT LT
FEE GAHZEE LY ETLETR AR EE M EMEATEITH IR E
HET AR M HEAIT L TAR AR Ld g -
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Su S AT BRI R B EA SRR E — 74 5 5 A HEUFZE > Ajzen
(1985) 35 AR H Ty hl 4T B PATH R E R TAZEHE K - 67 > TR - %
&0 CRRMAB X ERAMTAM G HEE » $EARS O THHA T RMIKE
W% PRI R Y > AT AN I RAT A IERI AR o 24w > Ajzen and
Madden (1986) 35 th A N Jn 84T & ¥ 41 315 B 69 FAR ) & & 88 3 (=0.44~0.45,
p<0.01) °

BhBEARERBET  FITLEHHMAAATLTAR L L gHE
NFRER Gy Tk AT B H] ) 4 ooy I 4T % 323 (Ajzen and Driver,
1992; Ajzen and Madden, 1986; Godin and Kok, 1996; Kurland, 1995; Sheeran and

Taylor, 1999; Sheeran, Trafimow, Finlay, and Norman, 2002) - ¥R & & « £
o MBI AR R LR ATAR TR RITENE T ﬁ‘%a‘réi 64y FAR] AL
1 Aady o AR REHTEALERENDE  AEERLT

c%é‘?v

& Ao ko SEAT BAEHIR R ATARZE - A2 — R - ZAETAR B TR
ﬁ:ﬁﬁﬁ%é@%@ °

#HhH ¥ #4724 F > Armitage and Conner (2001) 2 3.3t 147 & 22 35 FT 58
AR - T > B RITAEMN TV E —BANERITSE  ZERPT
SR = EAT E R 2T RBBETARAT L EE XATE 27% £ 39% 08 R
CREA LW BT ET A — B AT RIBAAT L E R -

 REFERREE

R R TRE-EE -7 BB T REAMYEERITAE
— B R EEANITLEERERIES 4174 E B A% (Ajzen and Fishbein,
1980; Fishbein and Ajzen, 1975) °Ajzen and Driver (1992) 3 & &3 ~faF A -
RIAs BT B AT RFARTAAT S R fﬁi#ﬂ%ﬁ’%#""%]%ﬁ‘% CE R ERY
IE %) 3% % - Notani (1998) ~ Rivis and Sheeran (2003) & T b f& & £ AL @

A AT AR F G RIITHNTE S - 15 A wff‘lﬂ’f‘:ﬂl
Kk AT 5 3 HF R 5 AT (Meta-analysis) * 45 30 A8 1147 & 2 M) 04 48 B M 0% 58 (iéJ
ZA 0.50) o ZAFRIAT AT LR T RELITAHETE R EZATH &
# (4w Bamberg, 2003; Bozionelos and Bennett, 1999; Furnham and Lovett, 2001;
Hanson, 1997; Wilkinson and Abraham, 2004) ° X #1 * Swaim et al. (2007) 4+t
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NEARABEGHR  ERERT LN FANBREHRERZVERG
E B k4% ; W H McMillan and Conner (2003) ¥ 3+ 34¢ T 248 R & R -
A LRI RER » FHREREE ATARNE BH o758 EE LE
FRK S BOUR 245 -2 - AR F VS HABMT LN EERER -
%%ﬁ&%ﬁl% SR 0 GEAR A TR
TR 1 R EHPBOAEE A R DR

= FERREENHEHMERN

E L  Ajzen and Driver (1991) 45 i 31 3147 & 2 3 30 K R & se #E 20
RBEEERITLAARERN I ERATHEF » AFMREF - R
PAE 0GB R AR WS 14T B A TARVR R R Z WAL R AT A R A8 E R
49 (Armitage and Conner, 2001) © # 5= 3% & f& TA A R 4 77 & 5 &2 89 (Topa
and Moriano, 2010) » {2404 5 %30 & £ FA R AR 7 @4 7~ K &3 (Heie, Moan,
Rise, and Larsen, 2012; Moan and Rise, 2005; Norman, Conner, and Bell, 1999;
Rise, Kovac, Kraft, and Moan, 2008) ° F it » R#F RARIE LERIR 3T > e A A
SRMIRARA Z LR EIM - ARSAFETLHEAHF P FRATE Y
TRRIAE ) ©

(—) R EBRBEAE SRR RRRARENFE

EMARIATARN BT L EE RN L AT LR @A E P
A WAk o Z 4o 5 Flannery and May (2000) #F 735 8 AR H- S A B
QYIRIFEIE R FAT LT B LA RIEE P E | Sparks and Pan (2009) 4L45 $# &
SR AT R EA B 08 (RBAGR) b LG5 BRI I Bl ik i MBS ik R AT
LEEREZEN - Ry BEHFRER LR TR AETAR ) B35
4 Ajzen and Driver (1992) &£ B AR EE T > BIRZHHFHABHMEF A
ITEMBAETHZ TMAERITLER P ETEZE | Shen, Schiittemeyer, and
Braun (2009) 45 th £ 47 $6 92 #8 2 $F 8 3F 525 oF B RN XLtk AT & 1 A
AR - iR B AR E S XL B 930y BIF R ARRK S
JRiZ o HAbF V FR AT kAL A 48L& 0 4e Higgins and Conner (2003)
F2 McMillan and Conner (2003) ©

Conner and Armitage (1998) #& & #% TRA/TPB SRk ¥ 69 LA 51T 4
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TERGTARE T EHRRZ LT TRORLE FATR - — R EEED
B EBMAR T KRBT - RO BERRTRARSE  HlloBEoRE
15489 RAERE R T AR FH EAPUTH CAITEEE MR 2 BIEEA
Je %4+ B (Cialdini, Reno, and Kallgren, 1990; Rivis and Sheeran, 2003) °

Pasupathi(1999) 8.4 & U SF¥ARTHE N AWM H AR - £ FAEDE
VR MEATEF ERBAAEE S AA R FRRE 6 A 0 mRE S
A2 R A v BRF K12 & ds 53 8w 5 1389 (Sebald, 1989) vy 47 E B4 &
Z B RAERE (2012) A ERERER - F U FER_FHAREZRBR AR
Bl (B P 49.3% @ & P I 60.9%) > k&AL (B ¥ 338% &
BR 21.2%) AR EER (B F 6.0% @ & FH6.9%) 74 » BRAZAERTE—K
BAWEEAR TR Z (B F 37.8% & FEE A 30.8%) &7 —RATEH M
AT (B P 27.5% 0 & PR A 27.1%) ~ FA (B 13.3% 0 &P RS A
17.5%) ~ M AAER (Bl ¥ 6.0% & ¥ HE: & 6.4%) AL (B F 3.5% @ &
PR A 5.6%) 0 Bk HAEFEVERT R ERGUA B RERR
ARG EAE A AT B (R - BERZ AR 7 X BERAL g X
R PAT BARAT & (BF) W30 £ M5 L LG REIITH AT S ()
BEE -

FFh L EE » AHF ¥ A Wilkinson and Abraham (2004) #9F i% * #F &
VR ERARCAS EEE 0 —RERAKRRESRE - AL KFRH
HEVEHARAEEGREGRERA S S ERAEEF QR - £
HATFRER ¢

B3R 2a-b: — R EMAEMELREHRATEABFEOBE -

(Z) NEBZRARENES ZIERERATENSE
BETFRABIER o FITHIER HAMERERIT S LEE —ARNER
Mo AR e AT B R e AT B 2 T 6Y B AR A B E A AR 84 (Albarracin et al.,
2001) © 2w » HRAIT L ZRFRER AT LIEH - TLHOBAT
Bl # & R 4w R=0.55 (Webb and Sheeran, 2006) 2% R’=0.06 (McMillan and
Conner, 2003) © — BT 48049 FERE L > So 84T B3 H T AL B IL FHIT T RdE 4] -
Yzer (2007) 45 & &n SE3E 41 7T Ak B AL ~ M — X > AFARITEE
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[ 69 AT B 4 $ o #F 78 CJE 7 TPB 538 A& 74 & B (Moan and Rise, 2005) Fu 4%
4 oY R #4717 2% (Moan and Rise, 2005; Norman et al., 1999; Rise et al., 2008) °
H > Wilkinson and Abraham (2004) #§ %o 547 & 3% H14% £ o & J0 8 B Jy R
Fa S G B BRI R IERIRA  fo R E BN E AR fe
DABRF B 0 A2 B HEE RMEA S0 B G R R ke e B S i
BHERFZRAETHEERAREEDE

A BRI L ARERE R TIT LR L ER M RLBE
#49 AT B (Higgins and Conner, 2003; McMillan and Conner, 2003; Moan and Rise,
2006) ° 48 R 3 Hrubes, Ajzen, and Daigle (2001) #F 78, ~ & I 4 $p 4y 92
B 4hBF MR S AR B MR B 0 BB Ae AT AP RS TR e T &4
FAFENNGEBBERS > RERAMNFRAMESHRZ AT ENEHZT
4T o RlAk a5 % 4 R A Bamberg (2003) » Terry, Hogg, and White (1999) %
R o Bk ARG @ 0 S RAT SR 3R B AT & e TAR AL T A A5

Wy o AR R RIERF VFHARMMT AR ETH R AR A

SHMBATHOEERDE » BRBATRR

B3R 3a-b: e E B G RA MR EHIERBHBRATEABEEGTE -

0« AR A E IR RN ER

FIFBRAREGENNGIFRATSL > SR BALEDLF FRER - B

B F VARG E B 9 X B R B A] (Gender) B9 55 % i 3 w2 A
BHTE S BRANE S CEER W 2R W BRRA LRGSR LA
MK R RS e o b B R KT BE R Fh (Perkins,
2001) ° R > AR VA Adei MR £ R T HBAR MR A -

Gillmore, Wells, Simpson, Morrison, Hoppe, Wilsdon, and Murowchick (2002)
BRATFRN L ZAEAABESAZTZAN T RA SR - A TE A%
Wilkinson and Abraham (2004) 45 & 14 3] 571 #8 % %5 B R 54 & B SR G E Y 4
RATHIEH -« A9 HBRANBEARBSRAABER T %% -
188 R R — BYEAR S B R #1503t ST AR ey M — 2 g AR A
SBRBE - Al FFRMERFVFOMRNEZR > SR EARATE SRR
ETFE - REATER :
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B AR RAR BRALIRGF U FHF0 0 B H o RIE AT ERIR R - A
H U ERATEGTAREA > W AELS R B EHBRA T ELHIER
FRE o HRGEEMGFETLIEREA (B 1 PTT) > WEHERNF VFR
AEEH TAF G RBRES s KB RIBETRMRF P FORALE
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M
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—REHSREMERRREGE
%ok 0 REEA%3] M Ajzen and Driver (1992) ¥ A& Z 695 & » BAHIIT4F
TAT & 09 B %) 3% A @) BERESHE IR BP BUTHF AT L 09 4F BARE 09 A2 - 3R
Higgins and Conner (2003) FT#% & #7289 A2 A m AE B 0 flde > BREm T 0 5K
Ry BRAAT & T bR ay [y Bewly o
HR - ZEMSE 0 51 A Ajzen and Driver (1992) #4958 & » 1B A0 8 3h4T 2%,
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7 5y RE He 6942 o FR A Wilkinson and Abraham (2004) 3% i 84 %0 % % 5 R 3
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k474 E B A Ajzen (1985) ~ Ajzen and Driver (1992) #95€ & " Bp
BN A PATH AT L0078 E R, ° VA Ajzen (2002) 32 474 E B 097
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SFaRIE 139 AME 43.8 & % 5 B AT LEEA 2 500 LA T A5 36.3% & %
REED ARAE RARFF S A 156 A4h 492% & % » Rk &M & - BRI\ LW
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BETaEE o raeal o RS HAR A *f’%*i@%\%ééﬂ 0.5 Lk -
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BTRMAYSFF BRI MFLF XM E L ARFRKAARE S AR
BE ﬁg&;zghé%%‘% RAEDBAF RERBAZBAATLHMBHMEE  FE&HN

FAZE y#r 7 & 0 B4 XK P Ajzen and Driver (1992) ¢4 f8 & & & 89 o 1%
A 0.72~0.92 » mAT L EE 6 o Bl Z 0.88~0.95 ; Higgins and Conner (2003)
B A 0.84 0 ML 0.62 0 AR B 4T &FEH] % 0.66 5 Wilkinson and
Abraham (2004) # 24§54 0.81 = FH b > b & 1 &4 & 69 Cronbach’s o 1%
FAL A 0.71~0.89 » 5 57 Nunnally (1978) Pr %69 0.7 ° k7 AHF % &4
#E RO E L RAF 0 A I — B o AR AT 5 B 0 W e R 4
HERNEELERG L | &hEas{3 AN 0.88~0.94 ° B R 0.7
BT %zw““%W§@a“%m% ﬁﬁmmmWJW& %ﬂ%ﬁ$m

A 5h @E'Jﬁif?d%VX%*%\E%%%?*:EX&‘/ 2%7f7]:§k7f"37h§@” H 57%&13
A8 B AR 8 0 ¥k &M@ A RAF6Y & 5] 20 (Fornell and Larcker, 1981) °

x 1 ZEES BB - Cronbach’s o~ AEEHTHENSES

BE R :ﬁs’i% ii‘i?: %u",éi‘? Fol "}i
AR5 K VR TS VEiE ZHE
(Y e 0.90
—fx T AL 0.56%* 0.90
AR 0.56%* 0.47%* 0.86 0.86
Fo B K Gy B 0.48%* 0.54%* 0.37%* 0.93
Pl WA 0.43%%* 0.53%* 0.30%* 0.75%* 0.94
RAE 0.48%** 0.58%* 0.30%* 0.72%* 0.75%* 0.95
Cronbach’s o 0.76 0.81 0.71 0.83 0.88 0.89
RN EY g 0.89 0.90 0.88 0.93 0.94 0.94
P ERG RS 0.81 0.81 0.74 0.86 0.89 0.90

Note: ¥} /4 &R $ M & T3 FIRE R F04-F AR 5 * p<0.05; ** p<0.01



EREEF T AEERILBRFARAMRN S ARATEZER | 269

= BRtEaEEEASTRIEREX DR

A RAFEFEE S LM LA NERBEHETINE  Fok
2 B o VAA 3R A #HeY RMSEA=0.08 i fE > AapmaEER TS5 PAH
GFI=0.88 W 4%7* 0.90 K fF S AR B2 4) » HAAI5AT CEARHE - BaT AFF R 09 =18
P X Bl 3G B RAT o

R} 2 BIEZEt BT RIERIEN RSB E E
& EZ 3t 4T HE MR KX

A X df Y /df  GFI NFI CFI RMSEA »p

R 160.68 50 3.21 0.93 0.94 0.96 0.08  <0.00
B 127.19 50 2.54 0.92 0.93 0.95 0.09  <0.00
S 102.40 50 2.05 0.88 0.90 0.94 0.10  <0.00

Note: GFI = Good Fit Index; NFI = Normed Fit Index; CFI = Comparative Fit Index; RMSEA =
Root Mean Square Error of Approximation.

RIFER 3 ADEERT » &5 2L oM &5 R FARGR R
BER OCBRTEADRATRE HTRAETE  IFEREMAES 0.15p=0.14)
RIEIF Z Aok RS F R RAR RIS e 14 - kRBERA T
MR £ R BREG T B ARETIEMAMATRNAENT RS
B4 (v =0.52, p<0.01) L — A& MM (y =0.27, p<0.01) 89 & ; Kdn > S P
S & BIE 2 B 50 B J R (7 =0.67, p=0.02) BAZ & -

® 3 AR B IR FRERIEEERYE &

(o 242 (N=315) % (N=210) 4 (N=105)
B 1 R HRAER 0.15(p=0.14) 0.24(p=0.07) -0.07
3 2a — Mk EMAIBHBRAEE  0.213%%(p=0.01)  0.268**(p<0.01) 0.16
B3R 2b BARBEHRIE -0.17%(p=0.04) -0.16 -0.16
R 3a 20 B G BRAHBAE 0.35**(p<0.01) 0.12 0.67* (p=.015)
B3R 3b e B R HIERHRAEE  040%*(p<0.01)  0.52**(p<0.01) 0.25
GRBIEN 0.79 0.82 0.800

Note: * p<0.05; ** p<0.01
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