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Can customers’ preference of foreign goods enhance the performance of Costco store image management?
- A comparison study of Taiwan and South Korea
TSAI Philip Cheng-Fei, CHANG Chon-Wen, Ku Ya-Zon, Huang Wei-Syun, Hsu Sin-Wel.
(Wenzao Ursuline college of Languages, Kaohsiung, Taiwan)

Abstract: Nowadays, wholesale store is one of popular shopping place for consumers. It grew rapidly but
matured in recent years. In this cutthroat competition market, American style Costco not only keeps growing but
also as the unique leader. Why Costco can have that outstanding performance? This pioneer study employs the
theoretical concept of store image management and customer preference for foreign goods to empirically examine.
Customers from Taiwan and South Korean are the comparative samples. The results demonstrates that in these
two countries Costco’s whole store image management indeed can significantly increase customer satisfaction,
and customer preference for foreign goods can significantly enhance this effect. But some differences were found
in respective aspect of store image management. These findings of contribute to international marketing related
research, also provide MNCs reference to their marketing strategy.
Key words: multinational corporation(MNCs), store image management, customer preference for foreign goods,

customer satisfaction , wholesale
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