參考文獻

王天濱(2003)，台灣報業史，台北：亞太圖書出版社。

王洪鈞(1998)，台灣新聞事業發展證言，台北：台北市新聞記者公會。

王皓正(2002)，「東森投資十億元打造全數位化」，經濟日報，2002年7月22日，第33版。
王鳳生(2004)，經濟學—個體生活世界之讀解，台中：滄海圖書公司。

成露茜、羅曉南(2004)，媒體識讀一一個批判的開始，台北：正中書局股份有限公司。

朱全斌(1997)，「大中華圈內的媒體分球化」，藝術學報，61期，頁117-130。

何貽謀(2002)，台灣電視風雲錄，台北：台灣商務印書館股份有限公司。

吳一鵬(2004)，論傳媒集團資源整合與管理，湖南師範大學新聞與傳播學院碩士學位論文。

吳克宇(2004)，電視媒介經濟學，北京：華夏出版社。

李天鐸、劉現成(1999)，亞太媒介圖誌：無線/有線暨衛星電視的形構，台北：亞太圖書。

李冬梅(2003)，「臺灣電臺音樂節目隨感—以Kiss Radio為例」，http://academic.mediachina.net/xsjd_view.jsp?id=1464，2003.10.21。
李永展(1999)，「全球化與地方化的對話」，看守台灣，第1卷第4期，頁11-16。

李光輝（2002），「電視—革命、衝擊與改變，陣痛不斷的電視媒體」，廣告雜誌，136，86-88。
李政忠(2003)，「以連結觀點思考媒體業者在全球化趨勢中的經營策略」，新聞學研究，第75期，頁1-36。

李彪(2000)，媒體產業結構與報業策略管理—以中國時報集團為例，高雄：國立中山大學企業管理學系高階經營管理碩士論文。
周晉生(1998)，台灣電子報，台北：風雲論壇出版有限公司。

林翰、鮮正台(2004)，新聞傳播史Q&A，台北：風雲論壇有限公司。

金碚(2002)，報業經濟學，北京：經濟管理出版社。
洪平峰(1999)，電視事業經營管理概論，台北：亞太圖書出版社。

涂光晉(2004)，「世紀之交的美國新聞業」，http://www.chinapr.com.cn/web/Disquisition/ViewDisquisition.asp?ID=10000319，2004/9/22。

張國有(2005)，「時代呼喚企業家 企業家影響時代」，http://www.jsshedu.net.cn/pfsk/56/shkx/ts056010.pdf，2005/1/2。

張曾芳(2005)，「文化產業的興起與我國文化產業的發展」，http://www.jscnt.gov.cn/whlt/zjls/9.htm。

陳國祥、祝萍(1987)，台灣報業演進四十年，台北：自立晚報文化出版部。

程予誠(1996)，「全球化下的台灣電視生態變化」，廣電人，第23期，頁14-20。

黃彩雲(2001)，超競爭環境下競爭策略之研究一以自由時報為例，高雄：國立中山大學企業管理系碩士論文。

楊志弘(1996)，新媒體經營策略，台北：三思堂。
劉駿州（1998），1998傳播管理研討會—傳播管理新思潮會議實錄，台北：銘傳大學。
劉鵬(2005)，「外資、民資與國資：拼搶電視傳媒」，http://media.news.hexun.com/detail.aspx?id=1369482，2005/10/20。
戴伯芬(2000)，媒體產業的全球地方形構－台灣有線電視的政治經濟學分析，台北：國立臺灣大學建築與城鄉研究所碩士論文。
謝奇任等譯(1997)，大匯流：整合媒介、資訊與傳播，台北：亞太圖書。 
蘇蘅(2003)，競爭時代的報紙：理論與實務，台北：時英出版社。
英文部份：

Aguilar, F. (1983), “ Johnson & Johnson (B): Hospital Services ”, Harvard Business School Case no. 9-384-054, Boston, MA: Harvard Business School Publishing Corp.

Ahrend, R. (2001), “Press Freedom, Human Capital and Corruption”, mimeo
Baron, D.P. and D. Besanko (1998), “Strategy, Organization and Incentives: Global Corporate Banking at Citibank”, Research Paper Series no. 1488, Stanford, CA: Graduate School of Business, Stanford University.

Bartlett, C.A. and A. Mohammed (1995), “3M: Profile of Innovating Company ”, Harvard Business School Case no. 0-384-054, Boston, MA: Harvard Business School Publishing Corp.

Berman, D.(1992), Words Like Colored Glass： The Role of the Press in Taiwan's Democratization Process, San Francisco, CA: Westview Press.
Besley, T. and A. Prat (2001), “Handcuffs for the Grabbing Hand? Media Capture and Political Accountability”, mimeo.

Besley, T. and R. Burgess (2002), “The Political Economy of Government Responsiveness: Theory and Evidence from India”, Quarterly Journal of Economics, 117(4), pp.1415-1452.

Besley, T., R. Burgess, and A. Prat (2002), “Mass Media and Political Accountability”, The Right to Tell: The Role of Mass Media in Economic Development, Washington DC: World Bank.

Beyer, P. (1994), Religion and Globalization, Thousand Oaks, CA: Sage Publications.
Bower, J.L. and S. Ellingson-Hout (1996), “ WPP: Integrating Icons ”, Harvard Business School Case no. 9-396-249, Boston, MA: Harvard Business School Publishing Corp.

Brezezinski, Z. (1997), The Grand Chessboard: American Primacy and Its Geostrategic Imperatives, New York, NY: Basic Books.

Brunetti, A. and B. Weder (1999), “A Free Press is Bad News for Corruption”, mimeo.

Burgelman, R.A. (1984), “Design for Corporate Entrepreneurship in Established Firms”, California Management Review, 26, pp.154-166.

Burgelman, R.A. (2001), Strategy is Destiny: How Strategy Making Shapes a Company’s Future, New York, NY: The Free Press.

Burgelman, R.A. and P. Meza(2000), “ The New HP Way ”, Stanford Business School Case no. SM-7, Stanford, CA: Stanford Business School.

Burgelman, R.A., D. L. Carter and R. S. Bamford(1999), “ Intel Corporation: The Evolution of an Adaptive Organization”, Stanford Business School Case no. SM-65, Stanford, CA: Stanford Business School.

Chen, S.(1991), Reality Construction of the News Media： A Study of Press Coverage of Social Movement in Taiwan, Ph.D. Dissertation, Taipei, Taiwan: National Chenchi University.

Colander, D. C. (1984), Neoclassical Political Economy-The Analysis of Rent-Seeking and DUP Activities, London, UK: Ballinger Publishing Co. 

D’Avenni, R.A. (2001), Strategic Supremacy: How Industry Leaders Create Growth,Wealth and Power Through Spheres of Influence, New York, NY: Free Press.

D’Avenni, R.A. (2002), “Mapping and Managing Competitive Pressure Systems”, MIT Sloan Management Review, 44(1), pp.39-49.

D’Avenni, R.A. (2004), “The Balance of Power”, MIT Sloan Management Review, 45(4), pp.38-46.

D’Avenni, R. A. (2004), “Corporate Sphere of Influence”, MIT Sloan Management Review, 45(4), pp.38-46.

D'Avenni, R. and D. Ravenscroft (1994), “Economics of Integration versus Bureaucracy Costs: Does Vertical Integration Improve Performance?”, Academy of Management Journal, 37(5), pp.1167-206
Dixit, K. A., (1996), The Making of Economic Policy: A Transaction-Cost Politics Perspective, Cambridge, MA: MIT Press.

Djankov, S., C. McLiesh, T. Nenova, and A. Shleifer (2002), “Who Owns the Media?”, mimeo.

Doz, Y.L. and G. Hamel (1998), Alliance Advantage, Boston, MA: Harvard Business School Press.
Dreze, J. and A. Sen (1989), Hunge and Public Action, Oxford, UK: Oxford University Press
Dyson, K and P. Humphreys (1990), “Introduction: Politics, Markets and Communication Policies”, in The Political Economy of Communication,  Dyson, K. and P. Humphrey(Eds.) , New York, NY: Routledge.
Frederick, H, (1993), Global Communication and International Relations, Belmont, CA: Wadsworth.
Galunic, D.C. (1994), Recreating Divisional Domains: Co-evolution and the Multibusiness Firm, Ph.D. Dissertation, Department of Industrial Engineering and Engineering Management, Stanford University.

Garvin, D.A. (1996), “ Harvey Glob: Recharging American Express ”, Harvard Business School case no. 9-396-212, Boston, MA: Harvard Business School Publishing Corp.

Gerbner, G., H. Mowlana and K. Nordenstreng, (Eds.) (1993), The Global Media Debate: Its Rise, Fall, and Renewal, Norwood, NJ: Ablex.
Gupta, A. and V. Govindarajan (1986), “Resource Sharing Among SBU’s: Antecedents and Administrative Implications”, Academy of Management Journal, 29, pp.695-714.

Hong, J. and Y. Hsu (1999), “Asian NICs' Broadcast Media in the Era of Globalization”, Gazette , 61, pp.225-242.
Horwitz, R. B.(2005), “Communications Regulation in Protecting the Public Interest”, in Overholser, G. and K. H. Jamieson (Eds.), The Press, New York, NY: Oxford University Press, pp.284-302.

Hu, F. (1990), “Political Democratization and Constitutional Structure”, Constitutional Reform, 2, pp.11-47.

Huntington, S.(Ed.) (1991), The Third Wave: Democratization in the Late Twentieth Century, Norman, OK: University of Oklahoma Press.
Hurstak, J.M. and Pearson, A.E. (1993), “Johnson & Johnson in the 1990s”, Harvard Business School Case no. 9-393-001, Boston, MA: Harvard Business School Publishing Corp.

Kolotouros, J. and R. A. Burgelman (1998), “ Disney in a Digital World (B) ”, Stanford Business School Case no. SM-29B, Stanford, CA: Stanford Business School.

Kolotouros, J., J. Maggioncalda and R. A. Burgelman (1996), “Disney in a Digital World”, Stanford Business School Case no. SM-29, Stanford, CA: Stanford Business School.

Luhmann, N., (1990), Essays on Self-Reference, New York, NY: Columbia University Press.
Ma, H. and D. B. Jemison (1994), “Effects of Spheres of Influence and Firm Resources and Capabilities on the Intensity of Rivalry in Multiple Market Competition”, unpublished working paper, Smithfield, RI: Bryant College.

MacMillan, I.C., A. B. Van Putten andR. G. McGrath (2003), “Global Gamesmanship”, Harvard Business Review, 81, pp.63-71.

McAnany, E. and K. Wilkinson (Eds.) (1996), Mass Media and Free Trade: NAFTA and the Cultural Industries, Austin, TE: University of Texas Press.

McGahan, A. M. (2000), “How Industries Evolve”, Business Strategy Review, 11, pp.1-16.

McGahan, A. M. (2004), How Industries Evolve: Principles for Achieving and Sustaining Superior Performance, Boston, MA: Harvard University Press.

McGrath, R.G., M. J. Chen and I. C. MacMillan (1988), “Multi-market Maneuvering in Uncertain Spheres of Influence: Resource Diversion Strategies ”, Academy of Management Review, 23, pp.724-740.

Metzger, T. and R. Myers (1990), Understanding the Taiwan Experience: A Historical Perspective, Taipei, Taiwan: Kwang Hwa Publishing Co.
Morgenthau, H.J. (1985), Politics Among Nations: The Struggle for Power and Peace, New York, NY: McGraw-Hill.

Mowlana, H., (1996), Global Communication in Transition, Thousand Oaks, CA: Sage.
Mowlana, H., (1997), Global Information and World Communication, Thousand Oaks, CA: Sage.
North, D. (1984), “The Three Approach of Institutional Research”, in Colander, D. C. (Ed.), Neoclassical Political Economy, London, UK: Ballinger Publishing Co. 

Porter, M., (1983), Cases in Competitive Strategy, New York, NY: Free Press.

Qian, Z. (1997), “Breaking the Racial Barriers: Variations in Interracial Marriage between 1980 and 1990.” Demography ,34, pp.263-76.
Robertson, R. and J. Chirico(1985), “Humanity, Globalization, and the Worldwide Religious Resurgence: A Theoretical Exploration”, Sociological Analysis , 46, pp.219-242.
Rotemberg, J.J. and G. Saloner (1994), “Benefits of Narrow Business Strategies”, American Economic Review, 84, pp.1330-1349.

Rubin, B. (1993), “New Technologies Breach the Five Barriers of Media Control”, Intermedia, 21, pp.22-28.

Rumelt, R. P.(1974), Strategy, Structure, and Economic Performance, Boston, MA: Harvard University Press.
Sen, A. (1984), “Food Battles: Conflicts in the Access to Food”, Food and Nutrition ,10, pp. 81-89
Simons, R. (1994), Levers of Control: How Managers Use Innovative Control Systems to Drive Strategic Renewal, Boston, MA: Harvard Business School Press.

Sinclair, J., E. Jacka and S. Cunningham(Eds.) (1996), New Patterns in Global Television: Peripheral Vision, Oxford, UK: Oxford University Press.
Stromberg, D. (2001), “Radio’s Impact on Public Spending”, mimeo
Stromberg, D. (2002), “Distributing News and Political Influence”, The Right to Tell: The Role of Mass Media in Economic Development, Washington DC: World Bank.

Tien, H.(1989), The Great Transition： Political and Social Change in the Republic of China, Stanford, CA: Hoover Institution Press.

Walter, K. (2005), “The Entrepreneur's Path to Global Expansion”, MIT Sloan Management Review, 46, pp.42-49.

Workd Bank (2002), World Development Report 2002: Building Institutions for Markets (Chapter 10, “The Media”), Washington DC: World Bank.
Yang, C., R. Grover and A. T. Palmer (2001), “Show Time for AOL Time Warner ”, Business Week,  Jan. 15, pp.56-64.

Yoder, S.K. (1994), “How HP Used Tactics of the Japanese to Beat Them at Their Game ”, The Wall Street Journal, Sept. 8, A1.

參考文獻-3

